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Chapter 1 
Introduction 
 
1.1 Introduction to the topic 
Since the British colonization period, the English language has gained increasing importance in 
many parts of the world. Even today, many of the former colonies like India still keep English as 
their official language. In comparison, most European countries have kept their native languages up 
to now also as official languages, but started using English relatively recently as a common means 
of communication, especially after World War II, due to the growing American influence as well as 
through globalisation. The interesting part of the example is the use of the English language as a 
lingua franca. This means that a language, in this case the English language, is “[...] used as a 
medium of communication between people or groups of people each speaking a different native 
language [...]” (Gnutzmann 2001 in Mortensen 2007:3).  
It is very common nowadays that terms from the English language are used to denote different 
concepts and actions. For instance, one can find numerous examples in the language used by sports 
commentators. The Italian sports newspaper Gazzetta dello Sport provides an excellent example in 
their online comment of the football match between Scotland and Italy on the 17th of November 
2007: “Corner di Pirlo…[…]”.1 The Italian commentator is using the English term corner to 
indicate that a corner kick was taken by Italian midfielder Andrea Pirlo. The Italian term for corner 
kick, calcio d’angolo, could also have been used by the commentator to indicate the action on the 
football pitch. One could ask why he did not use the Italian term. A plausible suggestion would be 
that the English term corner is orthographically shorter to write than the Italian term calcio 
d’angolo. It is not the issue here to answer the question on choice of terminology, but rather to 
illustrate the phenomena of terms from the English language being incorporated and adapted into 
other languages and used in everyday communication. This phenomenon of language change or 
code switching occurs in various contexts and is very common in everyday-communication.  
The focus of the project is to examine the use and the influence of the English language in specific 
cultural contexts. 
                                                 
1 http://www.gazzetta.it/tr_xml_sics/2008/HTML/matchlight.html?id_c=100035&id_e=5004268&id_p=500871 
The group writing this project consists of members from Denmark, Germany and Spain. 
Consequentially, we considered to take advantage of this situation and to include data for analysis 
from these three countries.  
 
1.2 Introduction to the data of the project  
The data of analysis chosen for the project are the magazines Cosmopolitan and FHM (For Him 
Magazine). The main reason for this choice is that we want to examine the influx of English words 
into everyday language. Furthermore, both magazines are published in Denmark, Germany and 
Spain and thus available in the respective languages. By choosing a female and male magazine we 
wanted to make sure that our gender approach was unbiased. The magazines also target a broad 
audience, as they are easily accessible both for reading and for purchasing. They contain the latest 
trends and vogues and can be considered up-to-date regarding ‘what’s hot and what’s not’. As far as 
the use of English in Cosmopolitan and FHM is concerned, it is not only our belief that this is likely 
to be quite extensive in these magazines, because they are international but moreover, they keep a 
similar shape and treat similar themes even if published in different countries. Besides, the 
internationalization aim of the magazines requires an extensive use of the English language as many 
concepts and trends are denominated in English. The use of the English language influences 
peoples’ way of expressing themselves, their way of understanding themselves and the different 
contexts of a postmodern society that they find themselves in. 
 
1.3 Field of interest 
As stated previously the aim of this project is to examine how the English language is used in 
different cultural contexts. Our primary interest is to conduct a grammatical analysis of some of the 
English words occurring in the magazines Cosmopolitan and FHM in the languages Danish, 
German and Spanish. By looking at certain grammatical principles we wish to investigate how the 
English words are adapted to fit into the specific context in which they occur in all three languages. 
Some interesting aspects to consider are word endings, plurals, word positioning in sentences etc.      
 
Before starting such an analysis it is necessary to determine the frequency of the English words in 
the magazines and where they occur. This is to give an idea of which sections in the magazines we 
should focus on when making the grammatical analysis. The purpose is to select text extracts from 
the magazines containing English words, which in the best way illustrate grammatical differences, 
similarities and tendencies between English and the native language.   
As the magazines usually deal with different themes it is interesting to see if there is a difference in 
the usage of English depending on the context. Furthermore, we are interested in seeing if the 
English language is used differently in texts targeted at different genders and groups.  
This leads to the following problem definition: 
 
• Investigate the frequency of English words occurring in Cosmopolitan and FHM magazine 
in Danish, German and Spanish. 
This analysis should provide us with an overview of all the English words in the magazines and 
where they occur. By making different categories corresponding to the themes in the magazines 
and insert each word counted under the appropriate category we will be able to illustrate in form 
of diagrams how the frequency of English words varies depending on theme/category. By 
comparing the diagrams we should be able to detect any tendencies or patterns in the way how 
English words are used in the magazines. For example: if the category containing the most 
counted words will occur several times.     
• A grammatical analysis of selected texts containing English word occurrences in 
Cosmopolitan and FHM magazine. 
Based on the results from the frequency analysis we are able to select extracts from the texts in 
the magazines and to examine how English words are used grammatically.  
The main goal is to uncover tendencies in the grammatical integration of English in the three 
native languages. The application of this analysis mainly addresses the Danish language and 
will only deal with a limited number of aspects of the German and Spanish language.  
On the basis of these two analyses we wish to answer the following question: 
• Does the English language influence a category of theme(s) or the grammar in the Spanish, 
Danish or German editions of the magazines Cosmopolitan & FHM? 
 
 
Chapter 2 
Method 
 
Language is one of the most sophisticated systems and the main tool mankind has for 
communication. Language can be used in an oral or a written way and the language used can be 
natural or artificial. 
The power of language and its influence on people can be detected in various examples such as 
religious writings or serious forms of war propaganda. One way of interpreting the usage of 
language is that it implies a categorization of the world since words always occur in particular types 
of contexts or themes which target certain social groups. When looking at a language from a 
linguistic perspective one can refer to Hymes who states: “The linguistic system is a part of the 
larger social context; thus, the study of language should begin with an analysis of the social 
context.” (Hymes 1974:72 in Kramarae 1984:14) 
This is of course a rather broad way of looking at language and we find it necessary to further 
specify what is meant when language is used as tool to classify various forms of contexts and in 
which way this is communicated to the audience. Each word in any given language contains its own 
meaning. By looking at words independently from the context in which they occur, they usually 
hold one or more meanings depending on how they are going to be used. When words are combined 
to form sentences the meaning becomes more specific and can sometimes change. Sentences used 
together will form a text which describes some aspects of the world. If written language such as a 
magazine contains texts dealing with several contexts one can make a categorization of the themes 
in order to help the reader understand the context. What this example attempts to illustrate is that 
when investigating the usage of language there are several aspects to look at. Each aspect will 
reveal information about how the language is used, in our case, other European languages.   
 
In our project, the categorization of language is apparent because the reader is made aware of the 
different themes the author has chosen to include by the structure of the magazine and the table of 
contents. Our decision to further categorize the magazines for the purpose of comparison is 
therefore not based on any particular theory but on the fact that the language used in the magazines 
is already thematically categorized.  
Another aspect which we consider is the audience aimed at by the magazines. Cosmopolitan is 
made for a female and FHM for a male readership. From our investigation of the magazines, taking 
the articles and advertisements into account that can be found in the respective editions, we can 
make the following estimations about the age range and social status of the readers. For 
Cosmopolitan this means that relatively young working women up to their 40ies with an assured 
income are addressed. FHM addresses young men probably up to their 30ies, maybe middle of their 
30ies with an assured income. Both readerships seem to be interested in the new trends and ways of 
living which are spread throughout the world, obviously promoted by the content of the magazines, 
as will be pointed out in the following chapter. 
When dealing with the way a specific language is used and the effect it has on its audience, aspects 
such as the occurrence and meaning of words and phrases from a linguistic perspective will reveal 
information about the way the language is adapted to fit into a specific context. We approach this by 
considering parts of the grammatical strategy Knud Sørensen uses in his book “Engelsk i Dansk” 
which for example deals with how English words are in various ways borrowed by other languages, 
in this case Danish. Some of his grammatical principles will be applied on our data mainly in the 
Danish magazines and to a lesser extent in the German and Spanish versions.       
    
 
 
  
 
 
  
   
Chapter 3 
Frequency of English Words analysis 
 
In this chapter we look at the frequency of English words in the different magazines to form the 
basis and reference for further investigating the use and incorporation of English words into the 
Danish, German and Spanish language. 
“Even where the impact of English is not so dramatic, it can nevertheless be found on all 
levels of the linguistic system, ranging from spelling and phonology to syntax and 
pragmatics. However, the most obvious influence can be expected to be on the vocabulary, 
as a look at, say, newspapers from various countries around the globe shows.” (Görlach, 
2003: 1) 
After having marked every occurrence of English words in the consecutive text, we decided to 
divide it into different categories in order to form a common ground for a useful comparison of the 
magazines. The categories are: Fashion, Trend & Lifestyle; Articles & Interviews; Health & 
Fitness; Personal; Travel, Food & Restaurants; Business; Entertainment; Other. 
Both, Cosmopolitan and FHM, contain texts which fall under almost all of these categories. Texts 
which do not fall under the general categories will be collected in the category “Other”. With the 
following diagrams we do not only want to point out if there is a pattern or tendency visible/ 
recognizable regarding the categories, but also if there is a difference in the amount of English 
words used depending on the country and why. 
The categories in the graphs as well as the colour of the bars are sorted according to which category 
contains the most English words. The number next to each category name indicates how often 
English words occur in the text. That means that e.g. if the category Fashion, Trend & Lifestyle 
contains the highest amount of English words, it will appear at the top of the graph and the bar will 
have the colour purple. 
We have included a graph which shows the number of English slogans and words relating to the 
products in the advertisements of all three magazines, as advertisements are components of 
everyday language. We decided not to go into detail with the advertisements as our primary focus 
lies on the articles and texts in the magazines.     
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3.1.1 Chart description 
The total amount of English words occurring in the Danish version of Cosmopolitan is 174. In 
addition there are 8 slogans and 5 counted words in the advertisements on a total of 116 pages. 
In Figure 1 the majority of the English words are found in the Fashion, Trend & Lifestyle category. 
The graph also shows which categories the Danish version focuses on. The magazine contains many 
texts which fall under the four categories shown from the top, down to the graph and only few texts 
dealing with the remaining four (Travel, Business, Entertainment and Other). If this has something 
to do with the fact that the magazine is targeted at women, we will investigate and explain further in 
the discussion. There were only few advertisements in the magazine.  
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3.2.1 Chart description 
The Danish version of FHM contains in total 190 English words, 6 slogans and 8 single words on a 
total of 100 pages.  
Similarly to Cosmopolitan the greater parts of the words fall under the category Fashion, Trend & 
Lifestyle. Compared to Cosmopolitan there is a difference in 31 words in this category. Looking at 
the entire graph it is almost identical to Cosmopolitan in the way that they share the same categories 
containing the most English words. This is an indication that the two magazines deal with similar 
themes and topics but target two different groups, the female and the male. Had there been a 
difference between the two graphs, one could question if the frequency of English words in the texts 
were to some degree gender related. The purpose here though is to primarily look at the difference 
in frequency between the three languages. 
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3.3.1 Chart description 
The German Cosmopolitan has an entry of 502 English words in total. 147 single English words as 
well as 36 English slogans can be found in advertisements on a total of 252 pages. 
The biggest category refers to Fashion, Trend & Lifestyle terms. The category containing the 
smallest amount of English words is Health & Fitness. Regarding the advertisements, the number 
of entries of single words is much higher than the number of exclusively English slogans. One can 
argue that a decline in the usage of English words is related to the main focus of the magazines and 
to the importance of the articles to the reader which reduces the number of English words in the 
category Health & Fitness to only 6 as it is apparently not the aim of the magazine and the interest 
of the reader.As the advertisements of that magazine concentrate are mainly concerned with fashion 
or fashion accessorize they are equally highly frequented with English words. 
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3.4.1 Chart description  
The German FHM has an entry of 124 English words in total. 48 single English words as well as 9 
English slogans can be found in advertisements on a total of 146 pages.  
Most English words are related to Articles & Interviews as well as to Entertainment and Travel, 
Food & Restaurants. No English words are to be found in the categories: Business and Health & 
Fitness. As well as in the German version of Cosmopolitan, more single English words can be 
found regarding the advertisements as whole English slogans. This magazine obviously is aimed at 
providing the reader with information about particular people mainly female celebrities and 
information related to Entertainment and Food and Restaurants. The category Travelling, Food and 
Restaurants tend to contain a lot of English words probably due to the international influence of 
English as a lingua franca. The great number of English words in advertisements are like in the 
German Cosmopolitan related to what the advertisements are intended for, namely to sell fashion. 
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3.5.1 Chart description 
The Spanish version of Cosmopolitan has 112 English words which fall under the general 
categories. There are a total of 26 English words occurring in the advertisement where 24 of them 
are slogans and 2 are single words on a total of 250 pages.  
Similarly to the other versions of the magazine the Fashion words are the ones most frequently 
used, since there are several references to the new tendencies in clothing, make-ups or perfumes, 
among other items. The words less noticeable in the Spanish version are the ones related to 
Business and Health and Fitness. There were only few texts dealing with the topics Food, Business 
and Health which explain why there are only 7 English words in these categories on the diagram. 
Compared to the other magazines the Spanish Cosmopolitan contained only few single words (2) 
related to the product presented in the advertisement.  
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3.6.1 Chart description 
A total of 95 English entries are found in the Spanish FHM magazine thereof 30 advertising slogans 
and 28 single words on a total of 196 pages.  
This magazine contains the fewest English words of all magazines we have looked at in this 
analysis. In the Spanish version of FHM, the most common words used are the ones related to 
Fashion but compared to the other magazines are less frequent. As the graph shows the three 
categories, Fashion, Entertainment and Other almost contain the same amount of English words. It 
seems that in the Spanish magazines a lot of words fall under the Other category compared to the 
Danish and German versions. It has not been possible to categorize them in the same way due to the 
context in which the words occur. In the Spanish FHM the Other category includes curiosities, 
comments and letters to the editor of the magazine, reviews, funny and useful inventions etc. We 
observe in the chart that the category with the second highest amount of English words is 
Entertainment. This is because several sections in the magazine are dedicated to movies and music. 
English words related to Business or Health are not used at all, as there is no section dealing with 
these themes in the magazine. Finally, we can state that although the Spanish version with 95 words 
is much longer than the German (148 pages) and Danish one (100 pages) it contains less English 
words than the rest. Based on this we can suggest that English has a lesser influence on the Spanish 
language used in the magazines compared to Danish and German.    
3.7 Discussion 
When comparing the diagrams, Fashion, Trend and Lifestyle is the category containing most 
English words both in the magazines for men and women, although the occurrences of words tend 
to be higher in the women’s magazines. Women’s magazines, like Cosmopolitan, which are mainly 
focused on fashion tend to use a lot of English words as they are subject to the biggest influence 
from outside Europe i.e. America due to the power of its fashion business and its impact as a 
trendsetting culture on the rest of the world. Therefore, new English words of what are ‘in’ or ‘out’ 
pop up quickly and in a great variety which apparently makes Fashion, Trend & Lifestyle the 
category that contains most English words. FHM Germany was the only magazine where this 
category did not rank the highest. The reason for this is probably because it contains many texts 
dealing with food, entertainment and various interviews which was not the case in the other five 
magazines. The categories Business and Health & Fitness were in nearly all magazines the ones 
with an almost negligible amount of English words. Only in the Danish version of Cosmopolitan 
the categories Entertainment and Other take the place of the ones with the least English words. 
According to Manfred Görlach, who dealt with the use of anglicisms in foreign languages in his 
book ‘English words abroad’, one can establish a set of four factors for an international comparison, 
like ours, of the magazines Cosmopolitan and FHM (Görlach 2003:10): 
1. “Different phonological and morphological structures of the individual languages mean that the alienness of 
words, and therefore their acceptability and ease of integration, are greatly enhanced by structural similarities, 
whereas borrowing may be delayed or obstructed by divergences. [...] 
2. The functional status of English in a speech community is important because of the expected 
differences in the frequency of language contacts and the specific domains affected by it 
(possibly also speakers’ attitudes to the English language and to potential or existing loanwords). 
[...] 
3. The official encouragement or stigmatization of the English language and of anglicisms in particular [...] 
obviously serve to promote or reduce the number of loanwords. [...] 
4. The degree of ausbau (functional range) of the receptor language is important because individual 
speakers as well as governmental and educational authorities of an ‘underdeveloped’ language 
may be tempted to borrow terminologies wholesale from English, for reasons of international 
comprehensibility, of greater acceptance by the speakers or in order to avoid the cost involved in 
the development and implementation of new lexis. [...]” (Görlach 2003: 11) 
 With the ‘different phonological and morphological structures’ of the languages and how they react 
to the incoming English words, we will deal in the grammatical analysis.  
One can assess the status of the English language in Denmark and Germany as highly functional as 
their respective languages are only used within very restricted boundaries. Apart from Denmark, 
Danish is spoken in very remote parts like Greenland and the Faroe Islands. Besides in Germany, 
German is spoken in Austria, Liechtenstein, parts of Switzerland as well as in parts of Luxemburg. 
That means that ‘the frequency of language contact’ with English can be estimated high, regarding 
the extended use of English in the magazines and the fact that it is used in these countries to 
communicate with ‘the rest of the world’, taking the status of English as a lingua franca into 
account. For Spanish, however, regarding the amount of words in relation to the total amount of 
pages, the functional status seems to be very small, which is also due to the fact that Spanish is 
spoken in various countries all over the world and the need for using English as a means of 
communication with people from other parts of the world, seems little. So, loanwords can therefore 
occur in a very low frequency. 
One cannot speak of a stigmatization of English in the countries of our investigation. Then, not that 
many English words would occur in the magazines, when seen on the whole.  
Concerning the degree of 'ausbau’, we can hardly say anything about that as Danish, German or 
Spanish cannot be counted as ‘underdeveloped languages’ that borrow terminologies wholesale 
from English, but in view of the biggest category found in the magazines, Fashion, Trend & 
Lifestyle, English here is used for a better comprehensibility and also because of a greater 
acceptance among speakers or in this respect readers. As mentioned above due to the big American 
influence on fashion and lifestyle, it would not be worthwhile for the respective countries to 
develop the terms used in this area themselves. 
 
 
Chapter 4 
Grammatical analysis 
 
4.1 The Danish Grammar 
To approach the data in a feasible way we have decided to consult Danish author Knud Sørensen’s 
book Engelsk i dansk. Er det et must? The book specifically deals with anglicisms in the Danish 
language and represents a very extensive survey of English words in the Danish language. 
Furthermore, Knud Sørensen throws light on the grammatical perspective of the influence of 
English on the Danish language and this is, as already mentioned, also the main purpose of this 
analysis. The book also contains a specific categorization of entries of English words in the Danish 
language included by the author in his data. This contributes to the usage of the book as a guiding 
principle and makes it plausible to use the categorizations relevant for our data, both for comparing 
the tendencies we reveal in our data and for commenting on them.   
When an English word occurs in the Danish language it is classified as a loanword. According to 
Macmillan English Dictionary the definition of the term loanword is “a word from one language 
that is used in another language without being changed”1. In many cases both meaning and 
orthography of a word can undergo a slight, partial or a complete change and therefore a more 
detailed categorization is necessary to distinguish between the types of loanwords. Knud Sørensen 
mentions four types of loanwords that are relevant to our data. The first type of loanword is called 
direct loans. These are words taken from one language and adapted into a second language without 
semantic changes, but can undergo a slight orthographical modification when adapted to Danish 
orthographical rules (Sørensen, 1995: 37 + 62). A brief example of this orthographical modification 
from our data is the word foto-shoot (Danish FHM,December 2007:  89), which according to 
Macmillan English Dictionary is correctly spelled as photo shoot. In this case the English initial ph- 
is substituted with the Danish f-. This means that the spelling of the word is usually identical in both 
the language from which it is loaned as well as in the language that borrows the word. It also means 
that the context in which the word is used is the same in both languages (Sørensen, 1995: 62). A 
simple example of this type of loanword can be found in our data where a description of the film 
                                                 
1 http://www.macmillandictionary.com/online/MEDO_Index.asp 
Good Luck Chuck is described as being “[…]pakket med sjofle jokes[…]” (Danish Cosmopolitan, 
November 2007: 16). The English word jokes could perfectly be substituted with the Danish 
translation vittigheder without changing the meaning of the sentence. Furthermore, it should be 
mentioned that the word appears in the English plural form with a final –s and thus the orthography 
remains in its English form.  
The second type of loanwords is called translation loans. A main characteristic for this type of 
loanwords is that they are compounds in Danish and consist of two translated nouns from English. 
This type of loanwords is not relevant to our data analysis because we only consider English words, 
but we find it worthwhile to mention that the Danish language can also be influenced by the English 
language in this way (Sørensen, 1995: 69). The Danish compound piratkopier (Danish 
Cosmopolitan, November 2007: 108) exemplifies a translation loan. The two English words pirate 
and copy are each translated into Danish and transformed into one word  
The third type of loanwords is called hybrids. Compared to translation loans, this type of loan is 
indeed relevant to our data analysis. Like a translation loan a hybrid is also a compound. It differs 
from a translation loan because it combines a Danish word and an English word. Hybrids usually 
occur with an English first link and a Danish second link (Sørensen, 1995: 72 – 73). A few 
examples of hybrids from our data are webdirektør (Danish FHM, December 2007: 82) and 
sommerflirten (Danish Cosmopolitan, November 2007: 32). In the first example the first link is 
English and the second link is Danish, whereas the second example consists of the opposite order of 
the links. 
The fourth type of loanwords is called selective loans. English loanwords from this category only 
maintain a part of their meaning when used in the Danish language. This means that they have a 
slightly different meaning in their Danish usage (Sørensen, 1995: 63). Our data provides an 
example of this with the word stress (Danish Cosmopolitan, November 2007: 81). According to 
Dansk Fremmed ordbog this term refers to two very similar meanings in Danish: 
“fællesbetegnelse for skadelige sjælelige el. legemlige påvirkninger som fremkalder en 
forøget production af binyrebarkhormon; legemlig el. sjælelig belastning som påvirker 
almentilstanden” (Hårbøl, Schack & Spang-Hanssen, 1999: 862). 
 
Besides this meaning the word stress denotes another four meanings in English:  
1. “special importance given to something so that you pay more attention to it: 
EMPHASIS:lay/put/place stress on something: The course lays great stress on the 
importance of oral communication.” (Macmillan English Dictionary). 
2. “ physical pressure put on something that can make it change its shape or break:stress 
on: Judo puts a lot of stress on your knee joints.” (Macmillan English Dictionary). 
3. “ the emphasis you put on a particular word or SYLLABLE (=part of a word) by 
pronouncing it more loudly or with greater force than other words or syllables:the 
stress falls on something (=is put on something): In 'fatigue' the stress falls on the 
second syllable.” (Macmillan English Dictionary). 
4. “the emphasis you put on a particular musical note or sound by playing or singing it 
more loudly or with greater force than other notes or sounds.” (Macmillan English 
Dictionary). 
 
The next section will look into how some of the English loanwords in our data are orthographically 
adapted in the Danish context. The majority of the English words from our data are nouns 
consisting of one link and are direct loans applied in their English form.  
 
4.1.1 Loan nouns  
4.1.1.1 The compounding principle of Danish grammar and loan nouns 
The Danish language has an extensive use of compounds. When two words are compounded they 
form one new word which is written as one word, pronounced as one word and has the grammatical 
function as one word (Becker-Christensen & Widell, 1995: 136). Knud Sørensen exemplifies this 
with the words statsminister and velfærdsstat. Furthermore, he indicates that these words are not 
compounded and should be written Prime Minister and welfare state in English (Sørensen, 1995: 
39). In our data a usage of the compounding principle on English loan nouns becomes apparent. 
This means that if the word welfare state was to be used as a loanword it would appear in the 
irregular form wellfarestate*.  A closer look at the use of the compounding principle in our data 
reveals four ways of adaption to Danish. These four ways can be divided into three categories based 
on the correct English form of the word. 
The first category consists of English words that are correctly written as two words, but occur in the 
data as compounded or hyphenated. This category represents the main tendency in the use of the 
compounding principle in the data. The entries belonging to this category are listed below. The 
words in bold are the entries that are correctly written in two words in two words in English, but 
occur as compounded in our data. Thus surebet* should be sure bet et cetera on list A, and foto-
shoot* should be photo shoot on list B (the change of the initial f- to ph- explained earlier is 
included in this example). 
A. Entries that occur as compounded but should be written in two words in English: 
1. “[…]hvis der findes et surebet, hvor du er[…]” (Danish FHM, December 2007: 88).  
2. ”[…]spiller noget skamløst behagelig poprock[…]”(Danish FHM, December 2007: 91). 
3. ”Med vores gratis datingservice når du[…]”(Danish FHM, December 2007: 94 ). 
4. ”Sex med en supermodel.” (Danish FHM, December 2007: 96). 
5. ”[…]taget på roadtrip langs Spaniens kyst[…]”(Danish FHM, December 2007: 98). 
6. ”Føreren af årets pacecar oplyser[…]”(Danish FHM, December 2007: 88). 
7. ”[…]så er dine læber klar til lipgloss.” (Danish Cosmopolitan, November 2007: 36). 
8. ”Send dine balder i bootcamp[…]” (Danish Cosmopolitan November 2007: 6). 
9. ”Så girlpower til Cathrine!” (Danish Cosmopolitan, November 2007: 15). 
10. ”[…]får du naturligvis en laber goodiebag[…]” (Danish Cosmopolitan, November 2007: 53). 
11. ”The Body shop har lanceret ni bodylotioner[…]” (Danish Cosmopolitan, November 2007: 83). 
B. Entries that occur as hyphenated but should be written in two words in English: 
1. “[…]video fra hendes foto-shoot.” (Danish FHM December2007: 89). 
2. “[…]hvis man siger ja til alle spam-mails[…]”(Danish FHM, December 2007: 46). 
3. “[…]80’er come-back[…]”(Danish Cosmopolitan, November 2007: 32). 
4. “[…]der er life-coach[…]”(Danish Cosmopolitan, November 2007: 74). 
The second category consists of English words that are compounds in English, but occur as 
hyphenated in the data. A brief example from the data is “[…]de eneste sjove danske sit-coms 
nogensinde.” (Danish FHM December 2007: 53). Finally, the third category and the opposite case, 
in which the correct entry of the English word is hyphenated but occurs as a compound, is also 
found in the data “[…]hvordan du lægger sæsonens mest sexede makeup.” (Danish Cosmopolitan 
November 2007:20). 
  
4.1.1.2 Gender of the loan nouns 
Danish grammar has two genders, namely the common gender (fælleskøn) and the neuter gender 
(intetkøn). Nouns containing a –n or an –en ending in the singular definite article belong in the 
common gender and nouns containing a –t or an –et ending in the singular definite article belong in 
the neuter gender. The inflections of the indefinite plural forms for Danish nouns apply -r, -e and -s 
endings for the common gender and -er and -e endings for the neuter gender. It has to be mentioned 
that in some cases no ending is added to the word e.g. lus. Whereas the definite plural forms of 
nouns are created with –ne and –ene endings in both the common gender and the neuter gender 
(Becker-Christensen & Widell, 1995: 42 - 44). The English language does not operate with a gender 
distinction of nouns. This means that when an English loanword occurs in the Danish language it 
will be adapted according to the Danish gender categorization. Knud Sørensen outlines some main 
tendencies regarding how the gender is assigned to an English loanword. He states that 75 % of 
Danish nouns are common gender and thus the majority of English loanwords will be assigned this 
gender (Sørensen, 1995:43). This tendency seems to be the case when looking at lists A and B 
where 11 entries are common gender and 4 entries are neuter gender. Furthermore, Knud Sørensen 
indicates that the assignment of the gender to a loan noun often is determined by the gender of the 
Danish translation of the loanword (Sørensen, 1995:44). Thus, the assignment of the neuter gender 
to the compound surebet from list A could be determined by the gender of væddemål (neuter) 
which is the Danish translation of the second link -bet. Another tendency pointed out by Knud 
Sørensen is the occurrence of loan nouns in the singular definite article with the Danish -en or -et 
ending (Sørensen, 1995:45). An example of this would be the term gameplayet (Danish FHM, 
December 2007: 88) which has been assigned the neuter gender and accordingly inflected with the -
et ending of the singular definite article.  
There are various tendencies when it comes to the plural forms of the English loan nouns in Danish. 
For the plural indefinite article some terms only occur in their English plural form (Sørensen, 1995: 
46), e.g. jeans (Dansih Cosmopolitan, November 2007: 5). Whereas other terms in the plural 
indefinite article appear with the Danish inflection (Sørensen, 1995: 46), e.g. synthesizere (Danish 
FHM, December 2007: 90). Regarding the definite plural article Knud Sørensen points out two 
tendencies. The first is the case in which the English plural -s ending is maintained in the word and 
the Danish –ene ending is applied (Sørensen, 1995: 46 – 47). In the data there are no occurrences of 
entries appearing in this form, the only example is the word odds (Danish FHM, December 2007: 
88), which has form oddsne in the definite plural article (Retskrivningsordbogen 2001). The second 
tendency is the case in which the English plural –s ending is dropped and the Danish –ene ending is 
applied (Sørensen, 1995: 46 – 47). Again there are no occurrences of entries appearing in this form, 
but the term flashbacks (Danish FHM, December 2007: 93), has the plural definite form 
flashbackene (Retskrivningsordbogen 2001).        
 
4.1.2 Adjectives 
The adjectives occurring in the data represent the smallest group of entries. The major part of loan 
adjectives is adapted directly in their English form. This means that grammatical indications of 
definite/indefinite article, singular/plural and gender are not adapted to the loanword (Sørensen, 
1995:47). In our data the following entries belong to this category: 
1. “[…]og faktisk er Alba meget mere goofy i virkeligheden[…]” (Danish Cosmopolitan, 
November 2007: 16). 
2. ”[…]kreere dufte og skabe funky mode.” ((Danish Cosmopolitan, November 2007: 
23). 
3. ”Rødt er SÅ hot.” (Danish Cosmopolitan, November 2007: 24). 
4. ”[…]at hun er lige så kinky som normale piger?” (Danish FHM, December 2007: 96). 
5. ”Pimp din telefon med FHM-babes og cool ringetoner!” (Danish FHM, December 
2007). 
6. ”By The Fireside beskriver sig selv som ’experimental folk rock’.” (Danish FHM, 
December 2007: 91). 
An adjective carries information that characterizes the thing, person or concept that nouns or 
pronouns denote. In Danish grammar, adjectives are inflected according to the noun or the pronoun. 
This means that gender, number (singular/plural) and definite/indefinite article are all determined 
by the noun or the pronoun that the adjective characterizes. The positive form is created with an –e 
or –t ending, according to the noun or pronoun of the adjective phrase. The comparative is created 
with an –ere ending and the superlative is created with an –est ending. Adjectives can also be 
combined with the Danish adverb meget example one from the listings above (Becker-Christensen 
& Widell, 1995: 77 - 78). Knud Sørensen explains that loan adjectives can also occur with the 
Danish grammar inflection (Sørensen, 1995:47). A number of the adjectives from our data are 
inflected according to these rules:  
1. “[…]mønstrede tapet har virkelig været hipt engang!” (Dansih Cosmopolitan, 
November 2007: 110). 
2. ”[…]vinterens hotteste trends.” (Danish Cosmopolitan, November 2007: 53). 
3. […]månedens fem hotte dates.” (Danish FHM, December 2007: 94). 
In example one the English adjective hip is inflected in the positive form with the neuter gender –t 
ending in accordance to the Danish noun tapet which is neuter gender (Retskrivningsordbogen 
2001). Entry number two, hotteste, provides an example of the definite article inflected in the 
superlative form. In this case a final –e is added when the noun is preceded by an adjective (Becker-
Christensen & Widell, 1995: 84). The last example of the above list, hotte, shows the plural –e 
ending. The English entry hot is subject to a duplication of the single consonant. Thus hot becomes 
hotteste or hotte. In Danish grammar the single consonant is doubled after a short stressed vowel 
(Becker-Christensen & Widell, 1995: 162). This tendency is also underlined by Knud Sørensen 
(Sørensen, 1995: 39). 
 
4.1.3 Verbs 
There are more English loan verbs in the Danish data than adjectives. A common denominator for 
the verbs is that they are all inflected according to Danish grammar rules. The only cases where 
verbs occur in their English form are when used in the imperative form. An explanation to this 
phenomenon is to be found in the Danish grammar rules, according to which the imperative form of 
a verb has no ending (Becker-Christensen & Widell, 1995: 93). Examples of this are the entries: 
1. ”Pimp din telefon med FHM-babes og cool ringetoner!” (Danish FHM, 
December 2007). 
2. “Shop amok i Topshop” (Danish Cosmopolitan, November 2007: 53). 
3. “[…]scor et perfekt ansigt.” (Danish Cosmopolitan, November 2007: 99). 
Knud Sørensen indicates that loan verbs from English are usually inflected with the –e ending in the 
infinitive form (Sørensen, 1995: 49). This is case in all the entries of loan verbs in the Danish data. 
A few examples from the data are: 
1. “[…]nemme at matche med alt andet.” (Danish FHM, December 2007: 70). 
2. ”[…]begyndte vi at flirte for vildt[…]” (Danish FHM, December 2007: 98). 
3. ”[…]han slet ikke kunne tackle de negative[…]” (Danish Cosmopolitan, November 
2007: 51). 
4. ”[…]det ville speede hendes udvikling op[…]” (Danish Cosmopolitan, November 
2007: 80). 
Three cases of doubling of the single consonant after a short stressed vowel occur in the data: 
1. “[…]mens du shopper[…]” (Danish Cosmopolitan, November 2007: 53). 
2. “Her kan du nemlig bette på stort set[…]” (Danish FHM, December 2007: 88). 
3. ”[…]en mobiltelefon, der kan wappe[…]” (Danish FHM, December 2007: 89). 
Finally a single entry of a participle functioning as an adjective occurs in the data “Jeg blev 
afhængig af sovepiller og var helt fucked up.” (Danish FHM, December 2007: 90). This is also a 
tendency mentioned by Knud Sørensen (Sørensen, 1995: 48). 
 
4.1.4 Longer phrases & quotes 
We should mention that no translation of quotes appear which indicates an assumption of the fact 
that the reader knows English – compared to the other languages where a translation might occur. 
 
 
 
 
 
 
 
 
 
 
4.2 German grammar 
The tendencies towards the grammatical integration of the English terms revealed in the data of the 
German versions of Cosmopolitan and FHM are primarily linked with the findings in the Danish 
versions, as these constitute the basis for comparison and specifically German grammatical features 
will be added and exemplified. 
Words from the first of the four established categories i.e. direct loans are vastly found in the 
German versions of the magazines. The graphical change of a loan word here coincides with the 
feature of German grammar and spelling to capitalise the initial letter of a word when it is a noun, 
as nouns are the majority of direct loans used in the German magazines: “[...] a word begins with a 
capital letter when it is a noun of any kind, including adjectival nouns [...]” (Routledge 1996: 165). 
On the contrary, the initial letter of an English noun is only capitalised when it is a proper noun or 
name (Quirk et al. 1985: 288). The meaning of the word, however, is kept entirely: e.g. Lipgloss 
(German Cosmopolitan, December 2007: 12), Bike (German Cosmopolitan, December 2007: 20), 
Songwriter (German Cosmopolitan, December 2007: 27), Team (German FHM, December 2007: 
12), Manager (German FHM, December 2007: 14). 
Hybrids can as well be found in various sections of the German magazines and are, like the Danish 
ones, equally composed with either a German first link and an English second link or vice versa 
with an English first link and a German second link: Frauenpower (German Cosmopolitan, 
December 2007: 30), Beautyprodukte (German Cosmopolitan, December 2007: 45), Regenblues 
(German Cosmopolitan, December 2007: 50), Hitparade (German FHM, December 2007: 51), 
Pocketformat (German FHM, December 2007: 95). These German-English compounds are 
exclusively nouns. In English they would have also been nouns but written as two separate words 
e.g. hit parade (Oxford Advanced Learner’s Dictionary 1992: 591). Concerning the meaning, the 
English parts of these compounds could perfectly be replaced by German nouns e.g. 
Beautyprodukte => Schönheitsprodukte (beauty products) without losing anything of their 
denotation. 
The semantically changed checken p.154 Cosmopolitan, as an example for a selective loan, only 
kept the meaning of to examine or to make sure (Duden 1996: 301) in German but added the 
meaning of to comprehend or to get sth. to this verb when used in a colloquial speech situation. The 
various other English meanings e.g. to control, to leave coats, bags, etc. in an official place while 
you are visiting a club, restaurant, to stop suddenly etc. (Oxford Advanced Learner’s Dictionary 
1992: 192) are completely disregarded. Its morphological change i.e. addition of the suffix –en to 
the English verb form of to check thus integrates it into the German system of forming an infinitive 
verb. “Many verbs recently imported form English add –en to the English word” (Routledge, 1996: 
149). 
Most of the English words found in the magazines are, regarding the word classes, verbs or nouns. 
The nouns found are mostly compounds of English and German words. English adjectives are 
rarely found as loan words in the German versions of the magazines and if so they are like getunter 
Klassiker p. 16 Cosmopolitan integrated into the German system of forming adjectives. “The [...] 
past participle of all verbs can be used adjectivally.” (Routledge,  1996: 156) which can be observed 
when looking at getunt. The most used adjective in fact is the word sexy and is kept with its entire 
meaning. 
 
 
4.3 The Spanish Grammar 
Since we are going to deal with the English words used in the Danish, German and Spanish 
versions of the Cosmopolitan and FHM magazines, it is crucial to have a look at the grammar of 
those languages to see if such words belong to the same categories as they do in English. It should 
be mentioned that the Spanish language is composed of two varieties. One that is spoken in the 
North and in the central part of Spain (from Cantabria to Cuenca) and the southern one, spoken in 
Andalusia, Extremadura and Murcia, Canary Islands and Latin America. 
It should be also mentioned that we only intend to refer to the standard version of the Spanish 
language, known as Castilian and not to all the varieties of this language. 
We find it essential to briefly introduce the Spanish grammar in a similar way to the Danish and 
German language.  
As we are going to examine the use of English loans in the Spanish versions of Cosmopolitan and 
FHM language, there seems to be a need to explain that Spanish is a syllabic language. Words are 
divided into syllables which always have the same duration and are always based on a vowel 
nucleus. E.g. a syllable could never appear without a vowel since the Spanish grammar does not 
allow a combination of more than two consonants without a vowel between them.  
 
4.3.1 Nouns 
All nouns in Spanish belong to either the masculine or the feminine gender. Generally, the ending 
vowel of a word can help us to distinguish it between these two groups. This is the case in Spanish 
because the ending vowel ‘a’ is associated with the feminine gender and the letter ‘o’ with the 
masculine gender. In order to realize the changes that English loans used in the Spanish magazines 
have undergone, we must look at the formation of nouns in Spanish. 
Nouns referring to males or ending in -o, -or, -aje, -men, or –gen are considered as masculine. But 
those referring to females or ending in –a, -ad, -ed, -ud, -ión, -umbre, and –ie are considered as 
feminine. 
 
There are some exceptions though: 
E.g.:  La mano (f) ‘the hand’ 
          El policía (m) ‘the policeman’ 
          El avión (m) ‘the plane’ 
It is essential to take into account that the article goes together with the noun, since there are more 
exceptions like the following: 
           El guía (m.) ‘guide’ (person)     La guía (f.) ‘guide’ (book) 
           El corte (m.) ‘curt’                     La corte (f.) ‘court’, ‘capital’ 
There are a few nouns that may vary in gender depending on the meaning or the nuances speakers 
want to give to them. 
 E.g.: El mar (the sea) 
La mar (the sea, but mainly used by the sailors who see it as the immensity of the sea 
itself) (Kattaán-Ibarra, 2007:12). 
In order to form the plural of nouns, there are several possible ways depending on the endings of the 
words. The two most common ways of forming plurals are based on whether there is a vowel or a 
consonant at the end of the word. If there is an unstressed vowel, an -s will be added. If it ends in a 
consonant, -es will occupy the ending position. 
There are some exceptions to which only the articles may vary when singular words end in -s, as el 
viernes (Friday), Los viernes. (Kattaán-Ibarra, 2007:16). The same applies to the word freaks. 
(Spanish FHM December 2007: 20). 
Borrowings are mainly used as direct loans in Cosmopolitan magazine. Some of them only have 
undergone changes in the pronunciation such as the word club (Spanish FHM, December 2007: 
116), which is not pronounced as [klΔb], but [klub]. 
There are several other loans adapted to Spanish phonetics with noticeable changes in their written 
way as follows: 
1. cómic (Spanish Cosmopolitan, December 2007: 44). 
2. cóctel (Spanish Cosmopolitan, December 2007: 220)  
3. estrés (Spanish Cosmopolitan, December 2007: 218). 
 
Furthermore, we find many other direct loans in both magazines:  
1. blog (Spanish Cosmopolitan, December 2007:121). 
2. pack (Spanish Cosmopolitan, December 2007:126). 
3. set (Spanish Cosmopolitan, December 2007: 224). 
4. test (Spanish Cosmopolitan, December 2007: 236). 
5. extras (Spanish Cosmopolitan, December 2007: 150). 
6. thriller (Spanish Cosmopolitan, December 2007: 235). 
7. jeans (Spanish FHM,  December 2007: 21). 
8. sport (Spanish FHM,  December 2007: 182). 
9. airbag (Spanish FHM,  December 2007:154). 
10. hits (Spanish FHM,  December 2007: 41). 
11. tupper (Spanish FHM,  December 2007: 156). 
12. look (Spanish FHM,  December 2007: 154). 
13. rock (Spanish FHM,  December 2007: 192) 
14. glamour (Spanish FHM,  December 2007: 178). 
15. fashion (Spanish FHM,  December 2007:168). 
16. striptease (Spanish FHM,  December 2007: 42). 
17. graffiti(Spanish FHM,  December 2007: 154). 
 
Finally, phonological assimilation cases also occur in words such as: bluyines -from blue jeans- 
(Spanish FHM,  December 2007: 170) and deuvedés (Spanish FHM,  December 2007: 41). 
 
4.3.2 Adjectives 
The Spanish adjectives are related to a noun in contrast to English where they are not fixed and 
have to coincide both in number and gender with the noun they go with.  The rule to form the plural 
form of the adjective is the same as the one for nouns (adding an –s or –es to the adjective).   
In Cosmopolitan and in FHM we find examples of this phenomenon applied to loan words: 
E.g.: The direct loan sexys (Spanish Cosmopolitan December 2007: 179) (Spanish FHM December: 
43). Here, the adjectives have been modified because they refer to the plural nouns cuellos y escotes 
(‘collars and necklines’). The same happens with the English noun fan. When used in Spanish it can 
be a noun or an adjective occupying the noun position in the sentence. That is, agreeing in number 
with the article and the verb it is referring to. This noun can be considered as a selective loan 
because it is only used in Spanish to make reference to the followers of famous people and not to a 
ventilator. It can be also used in the plural way fans (Spanish Cosmopolitan 2007: 34), (Spanish 
FHM 2007: 65). We are dealing again with a direct loan since a final –s is added to the noun so it 
agrees in number and person with the article it refers to. 
In the Spanish version of the magazines we also found an example for a direct loan. 
1. yankies  (Spanish FHM, December 2007: 188). 
 
4.3.3 Verbs 
There are only a few verbs which can be considered as direct loans. For instance the following 
examples that are nowadays widely used in the language:  
1. Stop (Spanish Cosmopolitan, December 2007: 200). 
2. Shopping (Spanish Cosmopolitan, December 2007: 108). 
 
  
Chapter 5 
Discussion 
 
The purpose of this chapter is to point out and discuss aspects and considerations that in some way, 
either by their presence or by their absence from the project report, can be considered as influential 
on the present work.  
The first aspect we would like to discuss is the constellation of the project group. The group was 
originally formed by six persons from different European countries. After a short period, one group 
member decided to withdraw from the group, leaving it with the present number of members, 
namely five. Two members are exchange students from Spain, one member is an exchange student 
from Germany and two members are Danish students from RUC. The idea behind this group 
constellation was to attempt to do a project that would include all three languages represented in the 
group and relate them to the English language or vice versa. This very ambitious intention implied a 
search for a common denominator of the Danish, German, Spanish and English language. The 
common denominator would have to function as an approach and methodological tool for looking 
into the influence of English on the three languages. The group encountered great difficulties in 
finding the right approach to the project. The main difficulty resulted from the fact that an approach 
solely based on a social theory would require descriptions of an identical specific context in each 
language and subsequently examine the influence of English on the specific contexts. We made 
three considerations regarding an analysis of this kind. Firstly, we would risk that the project would 
become too vast and secondly the risk of revealing something about the three languages and their 
culture instead of revealing something about the influence of the English language on the three 
languages. The group thought that the most feasible solution to avoid these two risks was the use of 
a grammar analysis on data of a similar kind from each country. Thus it was decided to look into the 
frequency of English words in FHM and Cosmopolitan and subsequently examine how these were 
connected with the grammar of the respective languages. In this way the grammatical integration of 
English into each of the three languages represents one common denominator and the frequency of 
English words in FHM and Cosmopolitan represents a second common denominator. The decision 
of approaching the data in this way excludes psycholinguistic aspects that would provide 
knowledge concerning the use of English terms by speakers of other languages. Another limitation 
of the project is that it is mainly considering English terms in the magazines and not including, e. g. 
Danish words that have an English derivation. Furthermore, the language in the two magazines in 
the respective languages is to be regarded as everyday language containing for example slang 
expressions. This is another limitation of the project, because the analysis is only based on a slice of 
the languages and not on the languages as a whole. 
   
Chapter 6 
Conclusion 
 
After analyzing the frequency and the grammatical integration of the entries of English words in 
FHM and Cosmopolitan we should be able to conclude on our problem definition: does the English 
language influence a category of theme(s) or the grammar in the Spanish, Danish or German 
editions of the magazines Cosmopolitan & FHM? 
As illustrated by the diagrams in the first part of the analysis, the category fashion, trend & lifestyle 
is the most influenced in five of the six magazines. The magazine that does not contain the majority 
of entries in this category is the German FHM. Here it is the category with the second most entries, 
namely three less than articles & interviews which contain 29 entries. On the basis of this rather 
uniform outcome, it seems feasible to state that the category representing articles about fashion, 
trend & lifestyle in the magazines could be defined as particularly subject to influence of English 
terms. This seems plausible when taken into consideration that neither fashion, trend nor lifestyle 
are themes represented in a specific country, but rather worldwide. 
The grammar analysis of examples of English words in the magazines should attempt to illustrate 
how these terms were dealt with grammatically. In all three languages, no examples of grammar 
changes were revealed. However, it was revealed that the English terms were accorded with the 
respective grammar, e.g. in German the nouns are capitalized and in Danish the duplication of a 
single consonant after a short stressed vowel. On this basis it seems to be feasible to state that 
English words are adapted according to the grammar of the respective languages. Furthermore, this 
seems to be in line with the fact that grammar changes usually take place over a long period of time. 
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Appendix 
Cosmopolitan  
List of English words in Danish Cosmopolitan November 2007 edition 
1. “De perfekte JEANS” page 1 
2. “Tilbehøret til dit LOOK” Ibidem 
3. “I HAD TO HAVE IT” page 4 
4. “JEANS” page 5 
5. “LIPGLOSS” Ibidem 
6. “DATE”  Ibidem 
7. “TRICKS”  Page 6 
8. “BOOTCAMP” Ibidem 
9. “GO EAST” Ibidem 
10. “GUIDER” Ibidem 
11. “A AS IN ATTENTION” page 8 
12.  “ekslusivt LOOK” page 10 
13. “efterårets lækreste LOOK” page 10 
14. “MAKEUP-sikker” page 10 
15. “FOREVER-EVER” Ibidem 
16. “A NEW PROVOCATIVE FRAGRANCE” page 13  
17. “MONSTERondt” page 15 
18. “DATE” Ibidem 
19. “GIRLPOWER” Ibidem 
20. “BODYSUITS” Page 16 
21. “GOOFY” Ibidem 
22. “JOKES” Ibidem 
23. “SUPERHOT”  page 18 
24.  “MAKEUP-ARTIST” page 20 
25. “MAKEUP-TRICKS” Ibidem 
26. “MAKEUPskoler” Ibidem 
27. “GUIDEt” Ibidem 
28. “MAKEUP” (twice) 
29. “MATCHER” Ibidem 
30. “HIGH DEFININITION”Ibidem 
31. “COOL biker-chick-stil” Ibidem 
32. “HverdagsLOOK” page 23 
33. “JEANS”  Ibidem 
34. “FUNKY mode” Ibidem 
35. “maskulint TOUCH”  page 24 
36. “Rødt er så HOT”  Ibidem 
37. “HIT”  Ibidem 
38. “THE NEW FEMININE FRAGRANCE” page 24 
39. “SNEAKERS” page 26 
40. “LIMITLESS DENIM” page 27 
41. “3 BAR WATER RESISTANT STAINLESS STELL FROM…” page 29 
42. “EYELINER” – page 30 
43. “MAKEUPartisten” Ibidem 
44. “Pudder-EYELINER” Ibidem 
45. “MAKEUP” Ibidem 
46. “MATCHER” Ibidem 
47. “MAKEUPNUANCE” Ibidem 
48. “CATWALKEN” Ibidem 
49. “MAKEUPARTIST” Ibidem 
50. “PINK” Ibidem 
51. “FOR MORE INFORMATION CALL CULTURE….”  page 31 
52. “sommerFLIRTEN” page 32 
53. “80’er-COME-BACK”  Ibidem 
54. “BACKSTAGE”  Ibidem 
55. “efterårs-SHOWENE” Ibidem 
56. “Björn Axén TOOLS” page 33 
57. “BODY BUTTER” page 34 
58. “MIRACLETOUCH LIQUID ILLUSION FOUNDATION” page 35 
59. “LASERbehandling” page 36 
60. “LIPGLOSSens” Ibidem 
61. “læbeSCRUB” Ibidem 
62. “LIPGLOSS” Ibidem 
63. “GLOSSEN” (9 times) page 37 
64. “GLOSS” (3 times) Ibidem 
65. “LIPGLOSSEN” Ibidem 
66. “SHINE” page 37 
67. “OLD SCHOOL-HOLLYWOOD”  Ibidem 
68. “INTERVIEWet” page 39 
69. “ROCK’N’ROLL-facon” Ibidem 
70. “SO, THEY TOLD YOU I’M GONNA FUCK YOU UP?” Ibidem 
71. “DATE”  Ibidem 
72. “DATE” (4 times) page 40 
73. ”INTERVIEW”  Ibidem 
74. ”BLIND” Ibidem 
75. ”TRICKY” page 42 
76. ”A DAY AND NIGHT IN MALIBU :FOLLOWING PHILOMENA” page 43 
77. “…får et KICK ud af…” page 45 
78. ”kashmirSWEATER” page 47 
79. ”øjeåbner-TRICKS” Ibidem 
80. ”…- det giver dig et visuelt KICK” Ibidem 
81. ”…det giver et dejligt følelsesmæssigt KICK” page 48 
82. ”TREND” Ibidem 
83. ”NOVELTY” Ibidem  
84. ”SEEKING” Ibidem 
85. ”DATE” Ibidem 
86. ”DATING-universet” page 51 
87. ”TACKLE” Ibidem 
88. ”…han sætter altså kærligheden på STANDBY” Ibidem 
89. ”…følelsen af at have fundet deres SOULMATE” page 52 
90. ”…så giv ham en DEADLINE” Ibidem 
91. ”SHOP amok i Topshop” page 53 
92. “TRENDS” Ibidem 
93. “vinterens hotteste TRENDS” Ibidem 
94. “MAKEUP” Ibidem 
95. “SHOP amok” Ibidem 
96. “Det ultimative nytårsOUTFIT” Ibidem 
97. “GOODIEBAG” Ibidem 
98. “fabelagtig SHOPPING” Ibidem 
99. “…sæsonens MAKEUP-HIT og GUIDer dig til at lave” LOOKet selv” Ibidem 
100. ”skønne SNACKS” Ibidem 
101. ”SHOPPER” Ibidem 
102. ”…laber GOODIEBAG” Ibidem 
103. ”SHOP” Ibidem 
104. ”…storby og GLAM” page 54 
105. ”…alligevel SCORER hun en pladekontrakt…” Ibidem 
106. ”HOTDOG-dressingen” page 59 
107. ”…de er blevet PACET frem af forældrene.” page 61 
108. ”…forsinket TEENAGEoprør.” Ibidem 
109. ”PACET” Ibidem 
110. ”…dukker en ny STARLET…” Ibidem 
111. ”… et godt BLOWJOB” page 67 
112. ”JOKES” Ibidem 
113. ”…mod alle ODDS” – Ibidem 
114. ”…sort og HOT” page 70 
115. ”kortærmet EMPIREkjole” Ibidem 
116. ”…du udstråler HOTNESS…” Ibidem 
117. ”…din sexAPPEAL” Ibidem 
118. ”MAKEUP” page 71 
119. “…når I MAILER sammen…” page 72 
120. ”FITNESScentre” page 73 
121. ”…der er LIFE-COACH... page 75 
122. ”COACHING-bogen” Ibidem 
123. ”COACHEN” Ibidem 
124. ”FLASHBACK” page 78 
125. ”…det ville SPEEDE hendes udvikling op…” Ibidem 
126. ”…kunne TACKLE følgerne…” Ibidem 
127. ”COPINGressourcer” (twice) Ibidem 
128. ”STRESS” (twice) Ibidem 
129. ”JEANS” (twice) page 83  
130. “GUIDEN” Ibidem 
131. “LOOKet” (6 times) Ibidem 
132. “BODYLOTIONER” Ibidem 
133. “SPACE COWBOY” Ibidem 
134. LOOK” Ibidem 
135. “…store ACCESSORIES” Ibidem 
136. “JEANSMANIA” Ibidem 
137. “STYLet” Ibidem 
138. “ROCKstjerne” 
139. “LOOK” Ibidem 
140. “TOP” Ibidem 
141. “MUFFIN-TOP” Ibidem 
142. “…SCOR et perfekt ansigt.” page 99 
143. ”…han er SINGLE” page 102 
144. ”…SCREENSAVER…”  Ibidem 
145. ”Balde-BOOTCAMP” page 104 
146. “FITNESScentret” page 106  
147. “MUST-SEES” page 108 
148. “MUST” Ibidem 
149. “Du bliver nægtet BOARDING” page 109 
150. “…afvist ved GATEN” (eventuelt på grund af OVERBOOKING)” Ibidem 
151. ”…været HIPt engang” – In ”Cosmo DVD-film” page 110 
152. ”Anna David er COOL og har styr på sine BEATS” – In review of A. David CD Ibidem. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 For Him Magazine 
List of English words in Danish FHM December 2007 edition. 
1. “ARE YOU LOOKING FOR SOME ACTION” page 3. 
2. “Forside Læs, hvad der kan ske, hvis du siger “ja, tak” til alt SPAM.” page 5 
3. ”En anden nyhed er, at finalen i år også delvist foregår ude i CYBERSPACE.” page 6. 
4. ”SPAM. Hvor mange mennesker under 20 år ved, hvad der var før det blev noget der kom på MAILS?” page 6. 
5. ”[…]og fundet en sød pige, som vi er blevet venner med og efterfølgende har fotograferet ret nøgen. WE RULE!” page 8. 
6. ”Og originalen var en lav, bred MOTHERFUCKER af en ond sportsvogn[…]”page 12. 
7. ”Føreren af årets PACECAR oplyser[…]” page 12. 
8. “Pakkerne indeholder bl.a. deo-STICK, FACE WASH, shampoo og AFTER SHAVE BALM.” page 14. 
9. ”Matas GROOMING-pakke Værdi: 500 kr.” page 14. 
10. ”Det er klart, at der er en del. Det bliver jo gerne lidt lettere, når der er noget FAME AND FORTUNE indblandet.” page 16. 
11. ”CNN lavede BREAKING NEWS, og politikerne stod på nakken af hinanden for at fordømme idéen.” page 19. 
12. ”Du ligner en SKINHEAD...” page 21 
13. ”…ville jeg være TRADSKIN…,som er apolitiske. POLITICS ARE FOR WANKERS” Ibidem. 
14. “[…]at få hendes GROOVE ON over Sisse” page 23 
15. ”Mod er WIT, GRIT, BULLSHIT…NUTS AND GUTS” page 24 
16. “AND YOU BETTER BELIEVE ME…” Ibidem 
17. “Mod er at dit ord har evig værdi – NO MATTER WHAT!” Ibidem 
18. ”WHATEVER GETS YOU thru THE NIGHT, BE IT DIRTY DRINKS, DIRTY DRUGS, DIRTY DAMES…I’M ALL FOR IT.” Ibidem 
19. “Den eneste recept der SWINGER” Ibidem 
20. ”MY FRIEND, mit blinde øje er krigerens ar…” Ibidem 
21. ”CATWALKen” page 26 
22. “DRAG QUEEN” page 34 
23. “JOKEDE” Ibidem 
24. “SET-LISTe” Ibidem 
25. “CRAZY CANADIer” page 38 
26. “TRASH-TALK” page 39 
27. “COOL” page 41 
28. ”SPAM-MAILS” (twice) page 46  
29. “HELLO, BIG OPPORTUNITY, THANK YOU. PLEASE SUCCESSFUL BUSINESSMAN INVEST  OF betron BIOFUEL” page 47 
30. “GIRLS FROM Federiksberg, WANTS TO GET LAID TONIGHT!” Ibidem  
31. “LOOK BETTER TOMORROW! GIRLS LOVE YOU SLIM! MALE produkts BURN phat” Ibidem 
32. “WANTS A BIGGER COCK? FOR MALE LARGEXXX medisin GROW!” Ibidem 
33. “CONSULT A DOCTOR BEFORE USE” page 48 
34. “BODYTEQUILAER” page 50  
35. “Hotte DATES” page 53 
36. “SIT-coms” Ibidem 
37. “ONE-LINERS” Ibidem 
38. “HARDCORE” Ibidem 
39. “PUBben” Ibidem 
40. “HERE’S A MURDER RAP TO KEEP YO DANCIN’/ WITH A CRIME RECORD LIKE Charles Manson/ak-47 IS THE TOOL/ 
DON’T MAKE ME ACT THE MOTHERFUCKIN’ FOOL” page 55 
41. “Fordi blondiner er de HOTteste” Ibidem 
42. ”DANCE-VERSION” page 66 
43. “JOKe” Ibidem 
44. “HANDY” page 69  
45. “JEANS” Ibidem  
46. “COOL” (twice) Ibidem 
47. “MATCHe” page 70 
48. “JEANS” (3 times) Ibidem 
49. “HIT” page 71 
50. ”ROCKABILLY-hår” Ibidem 
51. ”TANKTOP” page 72 
52. “T-SHIRTS” (twice) Ibidem 
53. “IT’S YOUR FUTURE. GET ON BOARD” page 73 
54. “GEAR” page 74 
55. ”HELL NO!........” page 75 
56. “QUICKIES” page 77 
57. “ONE NIGHT STANDS” page 80 
58. “Ny WEBredaktør” page 82 
59. ”Hent din favorit-FHM-BABE” Ibidem 
60. ”Musik-DOWNLOADS” page 83 
61. “De nyeste GADGETS I butikkerne” Ibidem 
62. ”Piger, der vil på DATE” Ibidem 
63. ”DATE”” page 84  
64. “STREAMe” Ibidem 
65. “SIZE MATTERS” Ibidem 
66. “SOFT TOUCH-betjening” Ibidem 
67. “FINISH” Ibidem 
68. “SOFT TOUCH-kontakter” Ibidem 
69. “FEATURES” Ibidem 
70. “TUNER” Ibidem 
71. “TUNEt” Ibidem 
72. “COOL” Ibidem 
73. “GAMEPLAYet” page 88 
74. ”ARCADE-GAMEPLAY” Ibidem 
75. ”SINGLEPLAYER” Ibidem 
76. ”HURT ME WITH YOUR LOVEMUSCLE” Ibidem 
77. “SITE” page 88 
78. “RIPPER” Ibidem  
79. “BOOKMAKEre” Ibidem 
80. “ODDS” Ibidem 
81. “SUREbet” Ibidem 
82. “BETte på….” Ibidem 
83. “PIMP din telefon med FHM-BABES og COOL ringetoner” page 89 
84. ”FOTO-SHOOT” Ibidem 
85. ”LINK” Ibidem  
86. ”WAPpe” Ibidem 
87. ”FLASHe” page 90 
88. ”FUCKED UP” Ibidem 
89. ”BANDS” Ibidem 
90. ”COWBOYS” Ibidem 
91. ”DANCE-BANDS” Ibidem 
92. ”HIP HOP-fest” Ibidem 
93. ”SYNTHESIzere og KEYBOARDS”  Ibidem 
94. ”SYNTHESizerne” Ibidem 
95. ”MONSTER” page 91 
96. ”COOL” Ibidem 
97. ”AIRPLAY” Ibidem 
98. ”POPROCK” Ibidem 
99. ”EXPERIMENTAL FOLK ROCK” Ibidem 
100. ”GUNSLINGer” page 93 
101. ”FLASHBACKS” Ibidem 
102. ”US NAVY-PILOT” Ibidem 
103. ”5 HOTte DATES” page 94 
104. “SINGLE” Ibidem 
105. “DATE” Ibidem 
106. “HOTTe DATES” Ibidem 
107. “E-MAIL” Ibidem 
108. “BABE” Ibidem 
109. “E-MAIL” Ibidem 
110. “DatingSERVICE” Ibidem 
111. “SUPERMODEL” page 96 
112. ”KINKY” Ibidem 
113. ”GROUPier” Ibidem 
114. ”ODDS” page 97 
115. ”CHEESEBURGER” Ibidem 
116. ”FLIRTe” page 98 
117. ”BLONDe-HOTPANTS” Ibidem 
118. ”ROADTRIP” Ibidem 
119. ”WHAT SORT OF CITY WILL YOU CREATE” page 99 
 
 
 
 
 
 
 
 
 
 
 
 
 
Cosmopolitan 
List of words in English that appear in German Cosmopolitan December edition. 
1. “COVERGIRL” page 24  
2. “SEXY VAMP“ Ibidem 
3. “COMEDIAN“ Ibidem 
4. “GESTYLT“ Ibidem 
5. “Tiefausgeschnittenem TOP“ Ibidem 
6.  “SEXkomödie” Ibidem 
7. “IMAGE” Ibidem 
8. “ACTIONheldin” Ibidem 
9. “THRILLER” Ibidem 
10. “STORY” Ibidem 
11. “ROCKMUSIK“ page 27 
12. “plattenLABEL“ Ibidem 
13. “SOULkünstler“ Ibidem 
14. “HIP-HOP“ Ibidem 
15. “POPszene” Ibidem 
16. “DISCO dandy” Ibidem 
17. “FUNK” Ibidem 
18. “TRACKS” Ibidem 
19. “HITS” Ibidem 
20. “SINGLES” Ibidem 
21. “COMEBACK” Ibidem 
22. “LADYS” Ibidem 
23. “POP” Ibidem 
24. “GIRL-BAND” Ibidem 
25. “COMPILATION” Ibidem 
26. “SONGS” Ibidem 
27. “FOLK” Ibidem 
28. “FANS” Ibidem 
29. “SONGWRITER” Ibidem 
30. “POP-stunden” Ibidem 
31. “FANTASY” page 28  
32. “GERMANY” Ibidem 
33. “PATCHWORKFAMILIE” Ibidem 
34. “JOB” Ibidem 
35. “CREW“ Ibidem 
36. “BEAUTYredakteurin“ page 30 
37. “FrauenPOWER“ Ibidem 
38. “MODEL“ Ibidem 
39. “HARDROCKER” Ibidem 
40. “JOB” page 32 
41. “EMOTION-FOOD” (twice) page 39 
42. “TREND” (twice) Ibidem 
43. “LIFESTYLE” Ibidem 
44. “BOOM” Ibidem 
45. “FOOD-STYLES” Ibidem 
46. “TRENDS” Ibidem 
47. “FOOD-branche” Ibidem 
48. “TRENDforscher (twice) Ibidem 
49. “FAIREm handel“ Ibidem 
50. “INTERNET“ Ibidem 
51. “TREND-esser“ Ibidem 
52. “FOOD-studie“ Ibidem 
53. “WELLNESS-MINERALWASSER“ Ibidem 
54. “SLOGAN” Ibidem 
55. “Kabbalah-ENERGY-DRINK” Ibidem 
56. “FOOD-agentur” Ibidem 
57. “TOASTER” Ibidem 
58. “Porsche-LABEL“ Ibidem 
59. “DESIGN“ Ibidem 
60. “FOOD-studie“ Ibidem 
61. “DINNERPARTYS“ Ibidem 
62. “KNOW-HOW” Ibidem 
63. “POPküche” Ibidem 
64. “EVENT” Ibidem 
65. “SINGLEshype” Ibidem 
66. “EVENT-RESTAURANT” Ibidem 
67. “WEB-produktentwickler“ page 48 
68. “BOOTS“ page 50 
69. “BOXERSHORTS“ Ibidem 
70. “T-SHIRT“ Ibidem 
71. “SEXY” Ibidem 
72. “RegenBLUES” Ibidem 
73. “FLIRTrevier” page 54 
74. “BONDAGE” Ibidem 
75. “TEAM” page 56 
76. “SHOPPING-missionen” Ibidem 
77. “CODEwort” Ibidem 
78. “SEXY” page 56 
79. “schnell-CHECK” Ibidem 
80. “SALT’n’PEPPER” Ibidem 
81. “NIPPLE PATCHES” page 60 
82. “SNACK” page 62 
83. “DINNER” Ibidem 
84. “MAKE-UP” Ibidem 
85. “CODEwort” Ibidem 
86. “Foto-session” Ibidem 
87. “Wohnzimmer-reste-PICKNICK” Ibidem 
88. “HOME-kino” Ibidem 
89. “TEENAGER-PETTING” Ibidem 
90. “TEENagerzeiten” page 64 
91. “HAPPY END” Ibidem 
92. “SEXY” Ibidem 
93. “HAPPY X-MAS” Ibidem 
94. “SINGLES“ (twice) Ibidem 
95. “SINGLEberater“ Ibidem 
96. “sonntagsBRUNCH“ Ibidem 
97. “FLIRT-takt“ Ibidem 
98. “CAMPING-urlaub” page 68 
99. “POOL” Ibidem 
100. “FAIBLE” Ibidem 
101. “SIDEBOARD” page 70 
102. “brit POP” page 72 
103. “COMING-OUT” Ibidem 
104. “FLIRT-tipps“ page 75 
105. “DATE“ Ibidem 
106. “FLIRTEN“ Ibidem 
107. “DATEN” Ibidem 
108. “MR. PERFECTS” Ibidem 
109. “STRIPPERinnen” Ibidem 
110. “STORY” Ibidem 
111. “BLIND DATE“ page 76 
112. “DRINK“ (twice) Ibidem 
113. “JOGGEN“ Ibidem 
114. “DATE“ (three times) Ibidem 
115. “FLIRTen“ Ibidem 
116. “FLIRT-wesen“ Ibidem 
117. “ROCKgitarristen“ Ibidem 
118. “CASUAL datings” Ibidem 
119. “MAILS” (twice) Ibidem 
120. “intimität LIGHT” Ibidem 
121. “PRE-DATE-mantra” Ibidem 
122. “SEXY wäsche ” page 113 
123. “spitzenPANTY” page 115 
124. “PUMPS” Ibidem 
125. “PANTY” page 119 
126. “bustierBODY” page 120 
127. “OPEN-TOES” 
128. “PUMPS” page 124 
129. “COCKTAILkleider” page 129 
130. “PARTYlaune” Ibidem 
131. “RiemchenPUMPS” Ibidem 
132. “FITFTIES-STIL” Ibidem 
133. “LOOK” Ibidem 
134. “SHORT-STORIES” page 130 
135. “NEWCOMER” Ibidem 
136. “LOOK” Ibidem 
137. “COMEBACK” page 132 
138. “SKI-OVERALLS” Ibidem 
139. “RUNWAY” Ibidem 
140. “RETRO-chic” Ibidem 
141. “Schnee-LOOKS” Ibidem 
142. “MOONBOOTS” Ibidem 
143. “OVERALL“ Ibidem 
144. “BICOLOR-OVERALL“ Ibidem 
145. “ORANGEfarbenen zippern“ Ibidem 
146. “OUTFITS“ page 134 
147. “TrenchCOAT-stil“ Ibidem 
148. “TüllTOP“ Ibidem 
149. “TURTLEnck“ Ibidem 
150. “Enger OVERALL“ Ibidem 
151. “Beschichtetem DENIMstoff“ Ibidem 
152. “LOOK” page 139 
153. “SLIP” (twice) 
154. “TOPMODELS” Ibidem 
155. “SUPERSEXY EVENT” Ibidem 
156. “SHOW ” Ibidem 
157. “Dessous-LABELS” Ibidem 
158. “OUTFIT” (twice) Ibidem 
159. “WäscheSET” page 140 
160. “SHORTS” Ibidem 
161. “PANTIES” Ibidem 
162. “CUPS” (4 times) Ibidem 
163. “StringTANGA (twice) Ibidem 
164. “PUSH-UP” Ibidem 
165. “CHECK-LISTE” Ibidem 
166. “PANTY” Ibidem 
167. “SEXY” Ibidem 
168. “CUP-abschluss” Ibidem 
169. “Bh-STORY” Ibidem 
170. “FLAPPERDRESS” Ibidem 
171. “Perfekt geSTYLT” Ibidem 
172. “BULLET-BRA” Ibidem 
173. “SEX, DRUGS, ROCK’N’ROLL” Ibidem 
174. “SHIRTS” Ibidem 
175. “HOT PANTS” Ibidem 
176. “WONDERBRA” Ibidem 
177. “Bühnen-OUTFIT” Ibidem 
178. “CUPS” page 142 
179. “SEXY” (3 times) Ibidem 
180. “PUSH-UP” Ibidem 
181. “Dessous-STILMIX Ibidem 
182. “SEX-APPEAL” Ibidem 
183. “COMEBACK” Ibidem 
184. “INDOOR-ALTERNATIVE” Ibidem 
185. “LOOK” Ibidem 
186. “MODETRENDS” Ibidem 
187. “COCKTAILkleider” Ibidem 
188. “DARLINGs” Ibidem 
189. “HIPSTER” Ibidem 
190. “PARTYsaison” Ibidem 
191. “SEXY“ page 161 
192. “JOB“ Ibidem 
193. “LIFESTYLEbänden“ Ibidem 
194. “SEXY“ Ibidem 
195. “PRINTmedien“ Ibidem 
196. “HIPPIE-ära“ Ibidem 
197. “SUPERSEXY” page 142 
198. “ANKLE-BOOTS” (3 times) Ibidem 
199. “METALLIC-bootie” Ibidem 
200. “BOOTS” Ibidem 
201. “BOOTie” (twice) Ibidem 
202. “lack-BOOTS” Ibidem 
203. “GLAMROCK“ page 147 
204. “STAR-fotograf“ Ibidem 
205. “DESIGNER-SCHMUCKKOLLEKTION“ Ibidem 
206. “Typischen PRINTS“ Ibidem 
207. “MUST-HAVE” Ibidem 
208. “GORE-TEX”  
209. “SOFT SHELL” Ibidem 
210. “POLARTEC” Ibidem 
211. “STRETCHgewebe” Ibidem 
212. “RETRO-STIL” Ibidem 
213. “XXL-brillen” Ibidem 
214. “50IES-LOOK” Ibidem 
215. “FASHION UPDATE” page 148 
216. “HAPPY BIRTHDAY” Ibidem 
217. “NYLONS” Ibidem 
218. “FASHION-PIONIERE” Ibidem 
219. “SEXY” Ibidem 
220. “STAR-DESIGNER” Ibidem 
221. “TREND” Ibidem 
222. “SOPHISTICATED” Ibidem 
223. “OUTFIT“ Ibidem 
224. “WeihnachtsPARTY“ Ibidem 
225. “METALLIC-handschuhen“ Ibidem 
226. “SMS“ Ibidem 
227. “E-MAILS“ Ibidem 
228. “HOBBY” Ibidem 
229. “JOB” page 153 
230. “MEETING” Ibidem 
231. “LIFESTYLE-TRENDS” Ibidem 
232. “JOB-EXPERTEN” Ibidem 
233. “E-MAIL-VERKEHR“ Ibidem 
234. “TRENDS“ Ibidem 
235. “LIFESTYLE“ Ibidem 
236. “BUSINESS-PARKETT” page 154 
237. “E-MAIL” (5 times) Ibidem 
238. “MAILBOX” (twice) Ibidem 
239. “Etikette-COACH“ Ibidem 
240. “BUSINESS-knigges“ Ibidem 
241. “JOBkontakten“ Ibidem 
242. “TRAINieren“ Ibidem 
243. “MultiTASKING-fähigkeiten“ Ibidem 
244. “MAIL (twice)” Ibidem 
245. “FirmenACCOUNT” Ibidem 
246. “OKAY”Ibidem 
247. “IT-abteilung” Ibidem 
248. “BUSINESS-LUNCHES” Ibidem 
249. “CHECKen” Ibidem 
250. “DISPLAY” Ibidem 
251. “JOB” page 154 
252. “BUSINESS-PARTNERS” Ibidem 
253. “MEETING” (twice) Ibidem 
254. “BAR” Ibidem 
255. “OKAY” Ibidem 
256. “DESIGNER-modell” Ibidem 
257. “BUSINESS-TALK” Ibidem 
258. “BUSINESS-SMALL-TALKS” Ibidem 
259. “JOBgespräche” Ibidem 
260. “SOFT SKILLS” Ibidem 
261. “Neue LOVER” page 158 
262. “OKAY” Ibidem 
263. “TEAMASSISTENTIN” Ibidem 
264. “DESIGN” Ibidem 
265. “EVENTS” Ibidem 
266. “PARTY-qualitäten” Ibidem 
267. “JOB-feste” Ibidem 
268. “BUSINESS-EVENT” 
269. “DRESSCODE” (twice) 
270. “SEXY” Ibidem 
271. “XS-MINIS” Ibidem 
272. “IMAGE” Ibidem 
273. “DESIGNER-kollektion” Ibidem 
274. “SPORTSWEAR” Ibidem 
275. “DIRTY FILMS“ page 162 
276. “LOVE-ins“ Ibidem 
277. “SWINGERCLUBS“ Ibidem 
278. “HARDCORE-magazin“ Ibidem 
279. “FotoSHOOTINGS“ Ibidem 
280. “OLDTIMER“ Ibidem 
281. “JOB-gebote“ Ibidem 
282. “STRESS” page 164 
283. “JOB” Ibidem 
284. “BOSS”Ibidem 
285. “GAG”Ibidem 
286. “Cosmopolitan BUSINESS ACADEMY” Ibidem 
287. “telefon-COACHING” Ibidem 
288. “COACH” Ibidem 
289. “COACHING” Ibidem 
290. “ONLINE” Ibidem 
291. “BUSINESS”Ibidem 
292. “SelbstCOLORieren” page 167 
293. “BEAUTY-akzente” Ibidem 
294. “STARS” Ibidem 
295. “SEXY” Ibidem 
296. “KNOW-HOW” Ibidem 
297. “CARE-programm” page 168 
298. “CONDITIONER” Ibidem 
299. “COLORATIONen” (4 times) Ibidem 
300. “farbSHAMPOOS” (twice) Ibidem 
301. “CODE-nummer” Ibidem 
302. “PEARL-ton” Ibidem 
303. “COLORATION” (5 times) page 170 
304. “STYLINGprodukte“ (twice) 
305. “Vorab-SHAMPOOS“ Ibidem 
306. “PEELING-wirkstoffen“ Ibidem 
307. “T-SHIRT“ Ibidem 
308. “COLORATIONSCREME” Ibidem 
309. “SHAMPOO” Ibidem 
310. “BEAUTY-faktor” Ibidem 
311. “COLORSchutz” page 172 
312. “STRESS” 
313. “COLORATION” (3 times) 
314. “farbSHAMPOOS” Ibidem 
315. “REPAIR-PROGRAMM” Ibidem 
316. “STYLING-produkte” Ibidem 
317. “Brauen-CHECK” Ibidem 
318. “COLORIEREN” Ibidem 
319. “PEELING-SHAMPOO” Ibidem 
320. “FarbSHAMPOO” Ibidem 
321. “MIX” Ibidem 
322. “FASHION-fotograf” page 181 
323. “JURY” Ibidem 
324. “JETtet” Ibidem 
325. “fotoSHOOTINGS” Ibidem 
326. “CASTING-SHOW” Ibidem 
327. “Früh-ergraut-LOOK“ page 182 
328. “WerbeDEAL“ Ibidem 
329. “FOOTOSHOOTING” Ibidem 
330. “SHOW” Ibidem 
331. “SHOOTING” Ibidem 
332. “STYLISTen” Ibidem 
333. “LADYLIKE-LOOK” Ibidem 
334. “‘CELEBRITY’-SHOOTING” Ibidem 
335. “STYLen” (2 times) Ibidem 
336. “MODELkarriere” Ibidem 
337. “DESIGNerin” Ibidem 
338. “BACKSTAGE” Ibidem 
339. “CATWALK” Ibidem 
340. “FASHION-SHOW” Ibidem 
341. “GLAMOUR-COUPLE” page 187 
342. “SEXY” Ibidem 
343. “VINTAGE-kleid” Ibidem 
344. “TRAINING” Ibidem 
345. “DINNER” Ibidem 
346. “PARTNERLOOK” Ibidem 
347. “LAUNCH” page 191 
348. “HIGHTECH-forschung” Ibidem 
349. “FANS” Ibidem 
350. “Karen-blixen-LOVER” Ibidem 
351. “Dior-BEAUTY-forscher” page 192  
352. “HIGHLIGHTS” page 194 
353. “SEXY” Ibidem 
354. “SEX” page 199 
355. “TOURen” page 210 
356. “HIGHLIGHTS” Ibidem 
357. “BROKER” page 212 
358. “DOGsled” Ibidem 
359. “PARTYS page 218 
360. “EVENT” Ibidem 
361. “CLUBBING” Ibidem 
362. “JETSET-zielen” Ibidem 
363. “HIPHOP” Ibidem 
364. “HOUSE-SOUND” Ibidem 
365. “CLUB” Ibidem 
366. “VIPS” Ibidem 
367. “DESIGN” page 219 
368. “CLUB” Ibidem 
369. “PARTYnacht” Ibidem 
370. “Frühstücks-LOCATION” Ibidem 
371. “PANCAKES” Ibidem 
372. “FRENCH TOASTS” 
373. “SHOPpen” Ibidem 
374. “Neo-POP-meister“ Ibidem 
375. “AbendoutFITS“ Ibidem 
376. “DESIGNern“ Ibidem 
377. “COOLe klamotten“ Ibidem 
378. “Neuesten LOOK“ Ibidem 
379. “STYLing“ Ibidem 
380. “RELAXen“ Ibidem 
381. “DESIGN-zeitreise“ Ibidem 
382. “EröffnungsPARTY” Ibidem 
383. “POOL” Ibidem 
384. “BUSINESSCLASS” Ibidem 
385. “DESIGN-tempel” page 221 
386. “DESIGnt” Ibidem 
387. “HIGHCLASS-VIPS” Ibidem 
388. “DINNERPARTYS” Ibidem 
389. “DESIGNER” (twice) 
390. “Durchgestyleten SETTING” Ibidem 
391. “POOL” page 222 
392. “DESIGNERS” Ibidem 
393. “PRIVATCLUBS” Ibidem 
394. “PARTYS” Ibidem 
395. “Dschungel-FEELING“ page 224 
396. “SINGLES (twice) Ibidem 
397. “HONEYMOONer“ Ibidem 
398. “Vier-sterne-DESIGN-resort“ Ibidem 
399. “FLIRTEN“ Ibidem 
400. “NachtCLUB“ Ibidem 
401. “GeROCKt” page 225 
402. “HIGHLIGHT” Ibidem 
403. “Nachtski-PARTY” Ibidem 
404. “PARTYs” Ibidem 
405. “Abtanz-CLUB” Ibidem 
406. “HOUSE” Ibidem 
407. “CLUB” Ibidem 
408. “DJ” Ibidem 
409. “COOL” bleiben” page 200 
410. “HOLLYWOOD-STARS” Ibidem 
411. “Anti-aging-FIGHTER” Ibidem 
412. “Meerwasser-nasenSPRAY“ page 205 
413. “SPRAYS“ Ibidem 
414. “CITY” page 239 
415. “XXL-einkäufe” Ibidem 
416. “OFFROAD” Ibidem 
417. “TAKE-OFF” Ibidem 
418. “TRUCK-FEELING” Ibidem 
419. “SHOPPING-touren” page 240 
420. “TRACK&FIELD” Ibidem 
421. “OFF-ROAD-fahrprogramm” Ibidem 
422. “LEASINGfragen” Ibidem 
 
 
 
 
 
 
 
For Him Magazine 
List of English words in German FHM December 2007 edition. 
1. “I PLAY MY WAY” page 2 
2. “FITNESS” page 3 
3. “WELCOME, Fred THE 7TH GENERATION OF DISTILLERS FROM THE BEAM FAMILY. 
THE STUFF INSIDE MATTERS MOST. ONE FAMILY. – SLOGAN BEAM RECIPE. SINCE” page 7  
4. “EDITORIAL” page 8 
5. “MEETS” page10 
6. “STARS OF THE NIGHT” Ibidem 
7. “Pro-sieben-LOUNGE” Ibidem 
8. “CD-PLAYER”  page 11 
9. “MP3-PLAYER” Ibidem 
10. “AUDIOSYSTEM” Ibidem 
11. “FOR HER AND FOR HIM” Ibidem  
12. “SEXY” page 12 
13. “TEAM” Ibidem 
14. “KLADYS” Ibidem 
15. “Kleiner-feigling-PARTYGIRL” Ibidem 
16. “SHOW” Ibidem 
17. “BULKY LUGGAGE” page 13 
18. “JOB” page 13 
19. “E-MAIL” (six times) Ibidem  
20. “JOYSTICK” Ibidem 
21. “MANAGER” page 14 
22. “PROBE” Ibidem 
23. “CASTINGS, GIRLS, VISUALS” page 16  
24. “FHM MOBILE” page 22 
25. “BASTARD” page 24 
26. “LIMITED EDITION” page 25 
27. “BAZOOKAS” Ibidem  
28. “STRIPPER” (twice) page 26 
29. “BROKEN HEARTS” page 27 
30. “THE MOSCOW MULE (3) IS BACK” Ibidem 
31. “PARTY” Ibidem 
32. “EXPERIENCE” Ibidem 
33. “EVENT-SERIE” Ibidem 
34. “ART CONTESTS” Ibidem 
35. “BAR” Ibidem 
36. “STARS” Ibidem 
37. “PERFORMANCE” Ibidem 
38. “FUSION” Ibidem 
39. “Elektro SOUNDS” Ibidem 
40. “R & B BEATS” Ibidem 
41. “MOMENT” Ibidem 
42. “COCKTAILS” Ibidem 
43. “MIXOLOGISTS” Ibidem 
44. “EVENTS” Ibidem 
45. “MIXING UP THE MULE” Ibidem 
46. “FORMAT” page 28 
47. “CHARTS” page 28 
48. “ON ICE, THE ONLY ONE” page 30 
49. “NEW HAVEN” page 31 
50. “GENUINE, RUSSIAN VODKA” page 35 
51. “PENTHOUSE” page 38 
52. “VIDEOS” (5 times) Ibidem 
53. “PARADIES” Ibidem 
54. “HARDCORESESSION” Ibidem 
55. “HARDCORE” (3 times) Ibidem 
56. “VIDEOCLIPS” (3 times) Ibidem 
57. “LIBIDo” Ibidem 
58. “DOGGY STYLE” Ibidem 
59. “KICK” page 39 
60. “ART” Ibidem 
61. “MAINSTREAM” Ibidem 
62. “HANDJOB-CLIPS”Ibidem 
63. “ONLINE-POKER Ibidem 
64. “ MADE IN” Ibidem 
65. “LEAN, CHAT AND PLAY WITH THE PROS” page 47 
66. “SHOWTIME” page 49 
67. “SONGS” (twice) page 50 
68. “JUNIOR SUITE” Ibidem 
69. “HOTesuilte” Ibidem 
70. “SONG” Ibidem 
71. “COVER” Ibidem 
72. “INTERVIEW” Ibidem 
73. “FAST FOOD RESTAURANTS” page 51 
74. “HITparade” Ibidem 
75. “CROSSOVER” Ibidem 
76. “SOUL” Ibidem 
77. “SINGLE” Ibidem 
78. “BAND” Ibidem 
79. “NEW ORDER, ARCHIVE” Ibidem 
80. “TOPMODEL” Ibidem 
81. “GRAMMY” Ibidem 
82. “THRILLER” page 53 
83. “FANTASY” page 54 
84. “VIRUS” Ibidem 
85. “SPEED-DATING” Ibidem 
86. “SINGLES” Ibidem 
87. “PAY-TV” Ibidem 
88. “SOUND, MOVIE” page 57 
89. “ZERO ZUCKER” page 59 
90. “COCACOLA ZERO” Ibidem 
91. “CLAN” page 60 
92. “STUNTMAN” page 62 
93. “CRASH” Ibidem 
94. “CUMSHOT” Ibidem 
95. “HORRORFILM” Ibidem 
96. “COPS” Ibidem 
97. “SKATEBOARD” page 76 
98. “ROCKN ROLL” page 80 
99. “HANDYs” Ibidem 
100. “CLUBTOUR” Ibidem 
101. “PARTY” Ibidem 
102. “STRIPCLUBS” page 81 
103. “HIT” Ibidem 
104. “HITPARADE” Ibidem 
105. “ROCKN ROLL-LEBENSSTIL” Ibidem  
106. “CRACKERS” page 82  
107.  “Ps3-SYSTEM” page 92 
108.  “DESIGNFANS” page 93 
109. “HIGHLIGHT” page 93 
110. “ON THE ROCKS” page 93 
111. “ALL IN ONE” page 94  
112. SonderEDITION” Ibidem 
113. “SEXY” (6 times) page 95  
114. “BEAUTY” Ibidem 
115. “POCKETFORMAT” Ibidem 
116. “LIFESTYLE” Ibidem 
117. “SNEAKERS” page 100 
118. “PULLOVER” (2 times) page 105 
119. “HANDYTASCHE” page 107 
120. “STARS” page 108 
121. “LOOK” Ibidem 
122. “COCKTAIL-PARTY” page 110 
123. “LONGDRINKS” Ibidem 
124. “EDITION” page 113  
125. “PRIVATE COLLECTION” page 114 
126. “THE UNEXPECTED FRAGRANCE FOR MEN” page 115  
127. “Pro7 WE LOVE TO ENTERTAIN YOU” Ibidem 
128. “IT´S ALWAYS TIME TO PLAY” Ibidem 
129. “CLUB” page 122 
130. “SEXY” Ibidem 
131. “HIGHLIGHTS, TUNING” page 124  
132. “COCKPIT” page 126 
133. “LED” (5 times)  page 127 
134. “LINKS” page 128 
135. “BLOND” page 129 
136. “POPCORN” Ibidem 
137. “OLDTIMER” page 130 
138. “SLEEPING BEAUTIES” Ibidem 
139. “EDITION” Ibidem 
140. “POCKET PC PHONE” page 134   
141. “DISPLAY” Ibidem 
142. “HANDY” (13 times) Ibidem 
143. “TOUCHSCREEN” Ibidem 
144. “SLIDER-HANDY” page 135  
145. “WALKMAN-HANDY” Ibidem 
146. “SHAKE-CONTROL” Ibidem 
147. “ONE TOUCH 4 PLUS” Ibidem 
148. “PARTYGIRLS” (3 times) page 139 
149. “SINGLE” page 140 
150. “SEX” (twice) Ibidem 
151. “SEXPRAKTIK” Ibidem 
152. “SEXVIDEO” page 143 
153. “SEXLEBEN” Ibidem 
154.  “KNICKERS” page 145 
155. “YOUPORN” Ibidem 
156.  “WHITE TRASH” Ibidem 
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Cosmopolitan Magazine 
List of English words in Spanish COSMOPOLITAN December 2007 edition. 
1.  “ROCK AND ROLL” page 9 
2.  “LOOK” page 10 
3. “TEST” Ibidem 
4. “WEB” page 13 
5. “PLOG” Ibidem 
6. “ON LINE” Ibidem 
7. “MARKETING” page 14 
8. “TWO FRAGANCES. ONE FOR HER AND ONE FOR HIM” page 15 
9. “HAPPY HOLIDAYS” Ibidem 
10. “SPRAYS” page 18 
11. “EYELINER” (twice) Ibidem 
12. “SHIME TREATMENT” Ibidem 
13. “SPRAY” page 19 
14. “LOOK” Ibidem 
15. “COCKTAIL” Ibidem 
16.  “LEGGINGS” page 20 
17. “STRASS” Ibidem  
18. “JERSEY” (twice) Ibidem 
19. “TOP” Ibidem 
20. “HAPPY HOLIDAYS” page 21 
21. “LIFTING” page 22 
22. “JERSEY” page 24 
23. “FOREVER” page 25 
24. “COSMETICS” page 27 
25. “THE FRAGANCE” Ibidem 
26.  “NYLON” page 28 
27. “STYLING” Ibidem 
28. “SPRAY” Ibidem 
29. “STYLE Pro V” Ibidem 
30. “BE DELICIOUS” page 32 
31. “FANs” page 34 
32. “GOLF” (4 times) page 36 
33. “MAKE-UP” (2 times) page 43 
34. “COMIC” page 44 
35. “BE SENSUAL, BE TOUS” page 47 
36. “MYSTIC CYCLES BY SWATCH” page 49 
37. “THE ONE”  page 53 
38. “SEX-SHOP” page 54 
39. “ON LINE” page 56 
40. “LOVELY BLOSSOM” page 57 
41. “TUPPER SEX” page 58 
42. “HEAVY” Ibidem 
43. “KIT” Ibidem 
44. “ROCK” page 64 
45. “ROCK” (twice) page 66 
46. “ROCK AND ROLL” Ibidem 
47. “POP” Ibidem 
48. “HIP-HOP” Ibidem 
49. “FUNKY” Ibidem 
50. “R & B” Ibidem 
51. “FUNNY” (twice) page 65 
52. “FANs” page 66 
53. “LOOKs” page 67 
54. “YOUR STYLE, YOUR STUDIO” Ibidem 
55.  “LOOKs” page 69 
56. “YOUR STYLE, YOUR STUDIO” Ibidem 
57. “J. Del Pozo IN WHITE” page 73 
58. “BE ELEGANT, BE TOUS” page 75 
59.  “BLACK” page 81 
60. “THE NEW FEMENINE FRAGANCE” page 81 
61. “SEX-SHOP” page 83 
62. “STREPTEASE” page 84 
63. “COMPANY” page 86 
64. “TROLLEY” page 92 
65. “STOP TIME” page 93 
66. “BRITISH” page 94 
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67. “SHE LOVES YOU” page 94 
68. “PINK SIDE OF THE MOON” page 98 
69. “TEST” page 100 
70. “MINITEST Ibidem 
71. “SEX-SHOP” page 102 
72. “LOOK” (3 times) page 103 
73. “E-MAIL” Ibidem 
74. “SEXY” (twice) page 104  
75. “TEST” (twice) page 108 
76. “SHOPPING” Ibidem 
77. “RECORD” page 110 
78. “SEXY” Ibidem 
79. “KARAOKE” Ibidem 
80. “TROLLEY” page113 
81. “BLUETOOTH” page113 
82. “JAZZ” page 114 
83. “ON LINE” Ibidem 
84. “CLUB” page 116 
85.  “YOU CAN CANNON” page 117 
86.  “RELAX” page 118 
87. “SANDWICH” Ibidem 
88. “WEBS” Ibidem 
89. “ADVANCED PROFFESSIONAL COSMETICS” page 119 
90. “PEELING” page 120 
91. “BLOG” page 121 
92. “CLUB” page 123 
93. “JERSEY” page 124 
94.  “E-MAIL” page 125 
95. “PACK” page 126 
96.  “CASUAL WEAR” page 130 
97. “SEXY” page 130 
98. “LOOK” ( three times) page 130 
99. “LOOK” page 132 
100. “SEXY” Ibidem 
101. “SINGSTAR” (twice) page 133 
102. “FUNKY” page 133 
103. “LOOK” page 134 
104. “STRASS” Ibidem 
105. “GLOSS” Ibidem 
106. “TOTAL LOOK” 
107. “FOOT WEAR” page 141 
108. “OFFICIAL” page 141 
109. “WORLDWIDE HOMES OFFICIAL FOOTWEAR” page 141 
110. “MARKETING” page 143 
111. “GET INTO THE ACTION” page 143 
112. “WEBS” page 146 
113. “PALM” (twice) Ibidem 
114. “E-MAIL” (twice) Ibidem 
115. “CLUB” page 148 
116. “FASHION” page 149 
117. “FLASH” page 150 
118. “EXTRAS” Ibidem 
119. “NEW UNDERWEAR EXPERIENCE” page 151 
120. “WEB” page 154 
121. “EYE WEAR” page 161 
122. “NEW COLLECTIONS” Ibidem 
123. “NEW COLLECTIONS” page 163 
124. “EYE WEAR” Ibidem 
125. “GOLF” page 167 
126. “TUNER RADIO FM” Ibidem 
127. “HAMSTERS” page 166 
128. “TEST” page 168 
129. “WEB” page 170 
130. “TEST” Ibidem 
131. “SEXY” page 174 
132. “SEXY” page 177 
133. “SEXY” page 179 
134. “LOOK” page 180 
135. “JEANS” page 181 
136. “JEANS” page 182 
137. “JERSEY” Ibidem 
138. “MONO SHORT” page 186 
139. “OVER-SIZE” page 190 
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140. “TOP” page 192 
141. “SEXY” page 195 
142. “ESTRÉS” (from stress) page 196 
143. “SEXY” page 196 
144. “STOP” Ibidem 
145. “WATERPROOF” Ibidem 
146. “EYELINER” page 198 
147. “WATERPROOF” Ibidem 
148. “SEXY” Ibidem 
149. “LABORATORIES” page 199 
150. “ROLL-ON” page 200 
151. “PERFUME OIL” Ibidem 
152. “DEO SPRAY” Ibidem 
153. “DEO ROLL-ON” Ibidem 
154. “BODY LOTION” Ibidem 
155. “BATH & SHOWER GEL” Ibidem 
156. “SEXY” Ibidem 
157. “STOP” page 200 
158. “DANGEROUS BUT FUN” page 201 
159. “LOOK” (two times) page 202  
160. “SPRAYS” Ibidem 
161. “GEL SPRAY” Ibidem 
162. “STYLE” (6 times) Ibidem 
163. “STYLE” Ibidem 
164.  “SATIN HAIR” page 207 
165. “SANDWICH” page 215 
166. “ESTRÉS” (from stress) page 216 
167. “ESTRÉS” (from stress) page 218 
168. “ESTRÉS” (from stress) page 219 
169. “E-MAIL” Ibidem 
170. “CÓCTEL” (from cocktail) page 220 
171. “PINK QUARTZ COLLECTION” page 221 
172. “SET” (twice) page 224 
173. “CHIPS” page 228 
174. “SUGAR” Ibidem 
175. “FISH” (twice) Ibidem 
176. “POP-ART” page 230 
177. “LIBERTY” Ibidem 
178. “JET SET” Ibidem 
179. “LOW COAST” Ibidem 
180. “IF IT’S SEXY, IT’S LOTUS” page 233 
181. “CLIP” page 235 
182. “THRILLER” page 235 
183. “COMICS” Ibidem  
184. “ESTRÉS” (from stress) page 236 
185. “TEST” (twice) Ibidem 
186. “GAY” page 236 
187. “PINK” page 237 
188. “FAX” page 238 
189. “E-MAIL” (3 times) Ibidem 
190. “SET” Ibidem 
191. “SET” page 239 
192. “EYE LINER EXTRA WATERPROOF” (3 times) Ibidem 
193. “ATOMIC red” Ibidem 
194. “TWIST EYES” Ibidem 
195. “7 DAYS LONG” Ibidem 
196. “LIGHT ON” Ibidem 
197. “STRASS”(six times) page 240 
198. “LYCRA” Ibidem 
199. “T-SHIRT” page 242 
200. “LUXURY” Ibidem 
201. “NAÏF” Ibidem 
202. “CARDIGAN” page 243 
203. “MONO SHORT” Ibidem 
204. “SHOPPING” Ibidem 
205. “JERSEY” page 244 
206. “OVERSIZE” (twice) Ibidem 
207. “SEXY” (twice) page 248 
208. “ON LINE” page 259 
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FHM December 2007: 
List of words in English that appear in Spanish FHM December edition : 
209. “SEX” page 1 
210. “SYMBOL” Ibidem 
211. “SPF BE REAL” page 2 
212. “SPF BE REAL” page 3 
213. “PREMIUM SERIES” page 4 
214. “GADGETS” page 5 
215. “SuperSPORT” Ibidem 
216. “PROMASTER PILOT “page 6 
217. “BEYOND PRECISION” Ibidem 
218. “FISTSFUCKING” page 7 
219. “MISS” page 8  
220. “APPLE” Ibidem 
221. “LIFE WITHOUT PASSION IS UNFORGIVABLE” page 11 
222. “INTRODUCING” Ibidem 
223. “THE”  Ibidem 
224. “FRAGANCE” Ibidem  
225. “FOR” Ibidem 
226. “MEN” Ibidem 
227. “FROM SEAN JOHN” Ibidem 
228. “SWIS MADE “ page 16 
229. “THE” page 19 
230. “NEW” Ibidem 
231. “SWATCH Corto Maltese” Ibidem 
232. “FALL WINTER” Ibidem 
233. “DARTH VADER de 26 m” page 20 
234. “FREAKs” Ibidem 
235. “JEANS” page 21 
236. “2 NEW FRAGANCES. ONE FOR HIM. ONE FOR HER” page 25 
237. “SHIFT _ CAPABILITIES”  page 27 
238. “IF IT IS SEXY, IT’S LOTUS” page 31 
239. “OUT”  page 32 
240. “El primer portátil LIGHT” page 33 
241. “LEADING INNOVATION” Ibidem 
242. “LEAVE AND IMPRESSION”  page 34 
243. “LEAVE AND IMPRESSION” page 36 
244. “FAN” page 36 
245. “FILMEs” (from film) Ibidem 
246. “SNUFF MOVIES” page 36 
247. “FREAK del mes” Ibidem 
248. “LEAVE AND IMPRESSION” page 37 
249. “SEX” Ibidem  
250. “APPEAL” Ibidem 
251. “LEAVE AND IMPRESSION” page 38 
252. “COOL” Ibidem 
253. “BLOG ecologista” Ibidem 
254. “En menos que canta un WEBMASTER” Ibidem 
255. “SUPERparanada” Ibidem 
256. “BLOG” sobre las patadas en los huevos” Ibidem 
257. “WEBÍSIMO” (from web) (5 times) Ibidem 
258. “ROTWEILLER” page 38  
259. “STRIKE tres” page 39 
260. “ROCK” Ibidem  
261. “BAND” Ibidem 
262. “PIXeleado” Ibidem 
263. “WIRELESS”: Ibidem 
264. “GORE” Ibidem 
265. “KARTS” Ibidem 
266. “BANDICUT” Ibidem 
267. “Final de la CHAMPIONS” Ibidem 
268. “PINBALL” Ibidem 
269. “SHOOTER “ Ibidem 
270. “LEAVE AND IMPRESSION” page 40 
271. “Primer SINGLE”  Ibidem 
272. “WEDDING” page 41 
273. “DAY” Ibidem 
274. “GRUNGE”  Ibidem 
275. “LEAVE AND IMPRESSION” Ibidem 
276. “DEUVEDÉS” (from DVD) Ibidem  
277. “HITS” Ibidem 
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278. “LEAVE AND IMPRESSION” page 42 
279. “STRIPTEASE” Ibidem  
280. “SEXYs”  page 43 
281. “LEAVE AND IMPRESSION” page 44 
282. “LEAVE AND IMPRESSION”  page 45 
283. “PANASONIC IDEAS FOR LIFE”  page 49 
284. “SEXY” page 50 
285. “SEXY” page 52 
286. “GET INTO THE ACTION”page 53 
287. “GROUPIES” page 54  
288. “SEXYs” page 58 
289. “SEXYs” page 59 
290. “MAKING” page 62   
291. “OF” Ibidem 
292. “THE la session of Natalia” Ibidem 
293. “EUROBASKET” page 65 
294. “FANs” Ibidem 
295. “SEEING AND HEARING LIKE NEVER BEFORE” page 67 
296. “ON” page 68  
297. DEMAND” Ibidem 
298. “FREE cachul” Ibidem 
299. “BIOPIC-FRIKI-cámara-en-triste” (from freak) page 68 
300. “PHOTOSHOP” page 70 
301. “GAY iraní” Ibidem  
302. “el THRILLER filipino”  Ibidem 
303. “CRACK” Ibidem 
304. “Mejor SPEECH: el niño predicador” page 71 
305. “AIRBAG” Ibidem 
306.  “FANS” page 72 
307. “IMPOSSIBLE IS NOTHING”(3 times)  page 73 
308. “FRIKI” (from freak) page 74 
309. “MADE OF LIGHT” page 79 
310. “YANKi “page 80 
311. “SHAVE YOUR STILE” page 83 
312. “SHOOTER” Ibidem 
313. “HAT TRICK” page 97 
314. “BIND” page 98 
315. “TRAINSPOTTING” page 102 
316. “POST IT” (3 times) page 108 
317. "ICON” Ibidem 
318. “CATSEYE” page 109 
319. “GADGET” page 110 
320. “GAY” Ibidem 
321. “SEXYs” page 117 
322. “SEXYs” page 119 
323. “MERCHANDISING” page 120 
324. “DIGITAL” page 124 
325. “WHAT DO TO HAVE TO SAY” page 127 
326. “MUSIC IS MY HOMEGIRL” Ibidem 
327. “CIA” page 130 
328. “SUBWOOFER” page 131 
329. “MINORITY REPORT”: page 132 
330. “THINK GAIA” page 133 
331. “FOR LIFE AND THE EARTH” Ibidem 
332. “WORLD’S SMALLEST & LIGHTEST” Ibidem 
333. “HOME” page 136 
334. “CINEMA” Ibidem 
335. “MOVE” page 137  
336. “YOU” Ibidem 
337. “MADE” page 138  
338. “IN” Ibidem 
339. “SPAIN” Ibidem 
340. “WEBCAM” page 140 
341. “WALKMAN” Ibidem 
342. “THIS IS LIVING” page 141 
343. “SCOOTERS” page 143 
344. “SUBWOOFER” page 144 
345. “SCRATCH” page 146 
346. “CROSS-FADING” page 146 
347. “LOOPS” Ibidem 
348. “CASUAL” page 154 
349. “LOOK” Ibidem 
350. “GRUNGE” Ibidem 
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351. “PUNK” page 154 
352. “AMERICAN” Ibidem 
353. “WAY” Ibidem 
354. “OF” Ibidem 
355. LIFE” Ibidem 
356. “HOOLINGANS” Ibidem 
357. “GRAFFITI” Ibidem 
358. “POP” Ibidem  
359. “LOOK” (2 times) page 156 
360. “TRILBY” Ibidem 
361. “COOL” Ibidem 
 
 
 
